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Switzerland listens to digital radio

77% of all radio minutes listened to are via digital radio.

Radio usage volume (in per cent) by type of transmission

2015
Autumn

2016
Spring

2016
Autumn

2017
Spring

2017
Autumn

2018
Spring

For example, a sampling error (Bayes, a=5%) of +1.6 percentage points (Pp) means that, with a probability of 95%, the true value for analogue radio use lies between 23% and 27%.
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Stabilisation in usage shares by type of transmission

41 out of every 100 minutes of radio listened to are via DAB+, 36% via Internet
and just under a quarter via FM radio.

Radio usage volume (in per cent) by type of transmission
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LANGUAGE REGION
Radio use by language region

In German-speaking Switzerland, DAB+ is the dominant form of radio use; in Italian-speaking Switzerland usage of DAB+
and Internet radio is roughly equal, while in the French-speaking region Internet radio is slightly more dominant.

Radio usage (in per cent) by transmission type and language region

3398 7 W30% 4287 319 31%

30%M28%023% ] 28%

3790579 035% 13 “l34% 79, M35%

[
34% 0307 M3a% 0. oo 349 433 %369 035

%l20%20% 9
25%829% 18% 4 °W22%

o I31%0. oo
2990299036537 B2 B 20k 724 27% 28%

48%@49%

0 0,
ey ey 52%l52%)

39%@39%0@38%

n O©W W N N 00 0 OO oo O O «w «wH N]l«o N O©W W N N 0 00 OO OO O O «H «=H ]« N ©W W N N 0 00 oo oo O O «H «H N«
4 d d «H d +dH d dH d N & & & Nl — 94 Hd 9 «+H 9 +H d +Hd & & & & Nl A d d +d d 9 d +d d N N &N N N]lo
o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o o
N N N N N NN N N N N N N (N Nl N N N N N N N N N N~~~ @ N N N N N N N N N N N N N Nl
c (ST ST R (ST R 0 c W0 c W c wl] c c W C W W W C W C W wl c o C o Cc o C o W W C wl c
€ = g £ g £ g £ g £ g £ g £ € g £ g £ g £ g £ g £ g £ g £ £ e £ e £ e £ e £ g £ e £ g £ e
=] s > 5 3 5 3 5 3 5 3 5 3 sl > =] s > s 35 s 5 s 35 5 3 s 35 sl = S = > = > = > = =} = =] = =] = =
= = e e} ) = = = = = = = = e} = = s} Q. s} Q fras} Q fras} Q fras} Q o Q o Ql =
> 2 > 2 > v =] 2] =] ) =] () =] 2] =] = =] > v > v > wn = ) = =] > 2] =] 2} =] 52} =] (2] =] (2} =] 2] =] 2 =]
< < < << < < < < < < < < < < < < < < < < < << < <

EE | |nternet/
|1
@ il dobl) l;@ Digital
Source: GfK Switzerland, DigiMig survey, n(2022/2)=2'841; (n[DS, 2022/2]=1'826, n[SR, 2022/2]=765, n[Sl, 2022/2]=250)

10.02.2023 DIGIMIG - the research project on the digital migration of radio usage in Switzerland



AGE
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Radio use by age

Among younger age groups digital radio now accounts for around 80%. Among 15-34-year olds, Internet radio is the
most popular mode of reception at 45%. DAB+ is most popular among the 55+ age group at 44%.

Radio usage (in per cent) by mode of reception and age group
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Radio use by location

PLACE OF USE

o

Radio usage is greatest at home, accounting for 63 of every 100 minutes of listening time. Usage at work accounts for 18
of every 100 minutes, while in-car listening makes up 13 minutes. These figures have been stable for several years now.

Radio usage (in per cent) by mode of reception and usage location
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The figures
represent total
radio usage on
stationary and

mobile devices by
usage location

Sampling error (Bayes, a=5%) in percentage points



PLACE OF USE

Radio use by location and mode of reception @?\

DAB+ is the most popular mode of radio reception at home, at work and in the car.
The share of digital radio use in cars continues to grow: 65 out of every 100 minutes of radio listened to are digital.

Radio usage (in per cent) by mode of reception and usage location
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RANGES

Penetration by mode of reception

Three-quarters of the population (76%) use digital radio. 40% continue to use FM radio too. The proportion of digital-
only radio users has grown to 45%. 11% use FM exclusively.

Share of transmission vectors (in per cent)
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Chahge compared o The distribution of the individual reception paths is
2015/2 in percentage points slowly shifting away from FM towards digital reception
paths.

76% of the population uses digital radio (DAB+ or IP/TV).
45% uses digital radio exclusively.

42% of the population still uses analog radio — at least
partially or in one location —and 31% in combination
with digital reception paths; 11% of people say they
listen to radio exclusively via FM.

One in ten people say they use Internet radio exclusively,
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Source: GfK Switzerland, DigiMig survey, n(2015/2)=2"453, n(2022/2)=2'841 Sampling error (Bayes, a=5%) in percentage points
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RANGES

Development of user share over time

11% of the population still listen exclusively to FM radio. More than 76% listen to digital radio, while 45% no longer listen
to FM radio, only digital radio.

Share by mode of transmission (in per cent)
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KEY MESSAGES

Radio in Switzerland goes digital
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