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Introduzione

Già da diversi anni, la Commissione delle Comunità europee pubblica una comunicazione annuale in-
dirizzata al Consiglio, al Parlamento europeo, al Comitato economico e sociale europeo e al Comitato
delle regioni. Il documento si prefigge di fare il punto sull’attuazione della regolamentazione dell’Unione
europea in materia di comunicazioni elettroniche. L’ultima edizione di questo rapporto, il XIII rapporto
d’implementazione dell’Unione europea, è stata pubblicata nel marzo del 20081.

Oltre a un esame circostanziato della situazione normativa nell’Unione europea e nei Paesi membri, que-
sto rapporto fornisce, nel suo allegato 2, un’enorme quantità di informazioni sulla situazione del mercato
delle comunicazioni elettroniche nel 2007 e sull’evoluzione osservata tra il 2006 e il 2007. Oltre a descri-
vere il mercato delle telecomunicazioni in modo molto completo, i dati statistici forniti in questo allegato
hanno il merito di fondarsi su metodologie unificate e trasparenti che permettono paragoni pertinenti tra
i Paesi esaminati.

Essendo la Svizzera geograficamente, economicamente e culturalmente situata al crocevia dell’Europa,
sarebbe stato un peccato non comparare ed esaminare anche la situazione nel nostro Paese. Per que-
sto motivo ci siamo simbolicamente e materialmente invitati, laddove possibile, nell’allegato 2 del XIII
rapporto d’implementazione.

Il rapporto d’implementazione esteso alla Svizzera si prefigge dunque di comparare la Svizze-
ra ai Paesi membri dell’Unione europea e, all’occorrenza, al Giappone e agli Stati Uniti, in base
all’allegato 2 del XIII rapporto d’implementazione dell’Unione europea, nonché di fornire cifre
il più possibile esaurienti riguardo alla situazione sul mercato svizzero delle telecomunicazio-
ni nel 2007. A tale scopo sono state rigorosamente applicate le diverse metodologie elaborate
dalla Commissione europea. Precisiamo che i testi non scritti in blu sono tratti direttamente
dall’allegato 2 del XIII rapporto. A causa della mancanza di dati per la Svizzera, i capitoli 4, 5 e 6
dell’allegato 2 non sono stati ripresi nel rapporto redatto per la Svizzera.

Il rapporto d’implementazione esteso alla Svizzera è disponibile soltanto in inglese. La presente
sintesi esiste tuttavia in francese, italiano, tedesco e inglese.

1Commissione delle Comunità europee, Comunicazione della Commissione al Parlamento europeo, al Consiglio, al Comitato
economico e sociale europeo e al Comitato delle regioni, Relazione sui mercati europei delle comunicazioni elettroniche 2007
(tredicesima relazione), COM(2008) 153, Bruxelles, 19.03.2008.





Sintesi

Mercato della telefonia mobile (capitolo 1)

Penetrazione dei servizi di telefonia mobile
Nell’ottobre 2007, il tasso di penetrazione della telefonia mobile ammontava al 104,2%, ossia quasi otto
punti al di sotto della media ponderata dei Paesi dell’Unione europea (Ue). Con un tasso di crescita
inferiore a quello registrato nell’Ue, la Svizzera ha perso terreno a partire dal 2004, epoca in cui benefi-
ciava ancora di un leggero vantaggio con un tasso di penetrazione dell’86,7% contro l’84,6% registrato
nell’Ue. Attualmente il nostro Paese si colloca nell’ultimo terzo della classifica. Ora, solo sette dei 27
Paesi dell’Unione europea attestano un tasso di penetrazione inferiore al 100%. In cima alla graduato-
ria troviamo il Lussemburgo (170,6%), mentre in Francia si registra il tasso più basso (82,9%). Su un
totale di 7,91 milioni d’utenti di telefonia mobile, in Svizzera il 42,9% ha optato per una carta prepaga-
ta e il 57,1% ha sottoscritto un abbonamento. Rileviamo che nell’Unione europea, la ripartizione tra le
due forme di pagamento presenta un rapporto pressoché inverso (61% di carte prepagate contro 39%
d’abbonamenti). Questo fenomeno sembra dimostrare che per l’utente svizzero è molto importante poter
utilizzare il telefono mobile senza impedimenti quantunque non si tratti sempre della soluzione econo-
micamente più conveniente. Inoltre, può essere indice dell’inclinazione irrazionale di taluni consumatori
a non voler rinunciare a una scelta effettuata in passato2.

Attori sul mercato della telefonia mobile
Nel luglio del 2007, dei cinque operatori che fornivano servizi mobili di seconda generazione (Swisscom
Mobile, Sunrise, Orange, Tele2 e In&Phone3) tre esercitavano una rete di terza generazione. Partendo
dalla constatazione che i Paesi membri dell’Unione europea attestano un valore che varia tra due (Cipro
e Malta) e sei (Svezia), la Svizzera si colloca nella parte superiore della classifica. Tuttavia notiamo che
non sempre la presenza di un numero elevato di attori sul mercato basta a garantire un funzionamento
efficace della concorrenza.

Quote di mercato degli operatori di telefonia mobile
Nonostante la presenza sul mercato dei servizi mobili di un numero di attori del tutto soddisfacente rispet-
to ai Paesi vicini, la situazione concorrenziale che prevale nel nostro Paese presenta alcune peculiarità.

Rileviamo che la Svizzera, dopo Slovenia e Cipro, è il Paese in cui la filiale dell’operatore storico de-
tiene la quota di mercato maggiore, misurata proporzionalmente al numero d’utenti. Concretamente,
Swisscom Mobile vanta il 61,9% del mercato, un valore che si situa nettamente al di sopra della media
europea (39.4%). Questa fedeltà indefettibile degli utenti svizzeri al loro operatore storico è tanto più
sorprendente se si considera che i prezzi da lui praticati sono lungi dall’essere i più convenienti del mer-
cato. La ripartizione delle quote di mercato tra l’operatore storico e i suoi concorrenti è stabile da molti

2 In economia del comportamento questo fenomeno viene chiamato effetto di dotazione.
3L’offerta di In&Phone è destinata esclusivamente alla clientela commerciale. Di conseguenza, la sua rete mobile non copre

l’intero territorio nazionale.
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anni, sia in Svizzera, sia nei Paesi dell’Ue. Sembra pertanto che il mercato abbia raggiunto un certo
grado di consolidamento oppure che esista una soglia che i nuovi arrivati non riescono a varcare.

Portabilità dei numeri dei cellulari
Per quanto concerne le reti mobili, al 31 dicembre 20064si contavano 151’432 numeri portati, ossia un
aumento del 52,9% nei confronti dell’anno precedente (99’072). Il prezzo chiesto dall’operatore storico
svizzero (17,6 euro) era relativamente elevato nel confronto internazionale. Infatti, solo quattro Paesi
membri dell’Unione europea (Slovacchia, Germania, Repubblica Ceca e Irlanda) fatturavano prezzi più
elevati.

Tariffe dei servizi mobili
L’utilizzo di un telefono mobile rimane più oneroso in Svizzera che nell’Unione europea. Infatti, per i tre
panieri considerati (utilizzo basso, medio, alto) il costo si situa sempre nettamente al di sopra dei valori
medi europei. Le differenze di costo tra la Svizzera e l’Unione europea variano da 7,54 euro al mese
(paniere per utilizzo basso) a 23,24 euro (paniere per un utilizzo alto), IVA inclusa.

Terminazione delle chiamate sulle reti mobili
La seconda parte dell’analisi verte sul mercato wholesale e in particolare sulle tariffe di terminazione
delle chiamate sulle reti mobili. Per ogni Paese è stata stabilita una media nazionale in base ai prezzi
all’ingrosso praticati nell’ottobre 2007, i quali sono stati ponderati in funzione del numero di clienti di
ogni operatore considerato. Se si esaminano le medie stabilite per tutti i Paesi considerati (28, Svizzera
inclusa), occorre constatare che nel 2007 gli operatori di telefonia mobile attivi sul mercato svizzero pra-
ticavano prezzi tra i più elevati d’Europa. Infatti, i soli Paesi a fatturare prezzi più elevati erano l’Estonia
e la Bulgaria.

Con una tariffa di terminazione ponderata di 12,76 centesimi di euro al minuto, la Svizzera supera del
32,0% la media europea ponderata. Nonostante le successive riduzioni osservate tra il 2005 e il 2006
(-5,1%) e tra il 2006 e il 2007 (-11,0%), il divario tra il nostro Paese e quelli vicini rimane sostanziale e, per
di più, nel 2006 e 2007 risulta più importante rispetto al 2005. In conclusione si osserva che nel nostro
Paese la concorrenza non è ancora riuscita a far ridurre i prezzi al minimo. Il potenziale d’abbassamento
è davvero elevato in quanto la tariffa d’interconnessione per la terminazione delle chiamate sulle reti mo-
bili è circa 11 volte più alta della tariffa di terminazione sulla rete fissa a livello nazionale. Nei Paesi dell’Ue
questo rapporto è in media di uno a nove.

Partendo dalla constatazione che il livello delle tariffe di terminazione era elevato nei confronti dei
Paesi dell’Unione europea, nell’ottobre 2002 la Commissione della concorrenza (ComCo) ha aperto
un’inchiesta contro i tre fornitori svizzeri di telefonia mobile (Swisscom Mobile, Orange e Sunrise). Nel
febbraio 2007, la ComCo ha emanato una prima decisione per il periodo dal 1˚ novembre 2002 al 31
maggio 2005. Ne è scaturito che Swisscom Mobile aveva abusato della sua posizione dominante impo-
nendo prezzi troppo elevati ai suoi clienti finali; la ComCo le ha pertanto inflitto una multa di 333 milioni di
franchi contro la quale Swisscom non ha tardato a interporre ricorso. È ancora in sospeso una decisione
per il periodo a partire dal 1˚ giugno 2005, che questa volta potrebbe riguardare tutti gli operatori sotto
inchiesta.

4Il confronto internazionale si riferisce al mese d’ottobre 2007. Poiché la Svizzera non disponeva ancora di questi dati per il
mese in questione, per il 2007 sono stati citati i dati validi al 31 dicembre 2006.
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Mercato della telefonia fissa (capitolo 2)

Attori del mercato
A fine 2006, il numero di operatori registrati presso l’autorità svizzera di regolamentazione (UFCOM) per
la fornitura di servizi di telefonia vocale su rete fissa ammontava a 239 (208 nel 2005), una cifra che
riflette un aumento del 15%.

Sebbene a prima vista il numero elevato di operatori abilitati a proporre servizi pubblici di telefonia vocale
appaia come un fatto positivo, esso non fornisce alcuna indicazione sull’effettivo grado di concorrenza
presente sul mercato. Infatti, si tratta di operatori potenzialmente in grado di offrire tali servizi. In realtà,
solo 72 operatori su 239 sono veramente attivi sul mercato, ossia il 30%. Questo dimostra che sebbe-
ne non esista alcuna barriera amministrativa per poter entrare sul mercato delle telecomunicazioni, la
volontà di impiantarvisi e sviluppare delle attività durature rappresenta una sfida assai difficile. Il dato
positivo è che, rispetto all’anno precedente, vi sono 12 operatori supplementari attivi sul mercato della
telefonia fissa.

Rileviamo inoltre che, a fine 2006, nel nostro Paese vi erano 30 operatori attivi sul mercato di telefonia su
IP (25 nel 2005), una cifra che permette alla Svizzera di piazzarsi nel plotone di testa dei Paesi europei
(7˚ posto su 28). Il 60% circa delle imprese offre questi servizi su reti standard (RTPC/ISDN), mentre il
restante 40% lo propone su reti via cavo o in fibra ottica.

Per valutare la situazione concorrenziale sul mercato della telefonia vocale può essere utile completare
i dati presentati sopra con il calcolo della quota di mercato combinata (indicatore che esprime il numero
di concorrenti che si divide il 90% o più di un determinato mercato). Con i suoi quattro operatori la
Svizzera si colloca nella media europea. Sui 27 Stati considerati, 10 ottengono un valore di cinque e più,
il massimo (16) lo consegue la Germania mentre sette Stati presentano un valore uguale a uno, ovvero
una situazione di monopolio. Gli altri raggiungono un valore tra due e quattro.

Quote di mercato degli operatori di telefonia fissa
Le quote di mercato mantenute dagli operatori storici nel corso degli anni forniscono pure indicazioni
importanti su come è radicata la concorrenza e sull’intensità del suo sviluppo. Naturalmente, più queste
quote sono elevate e meno gli operatori alternativi sono riusciti a far valere i loro argomenti sul mercato in
questione. A questo proposito, si nota che in Svizzera la quota di mercato dell’operatore storico relativa
alla telefonia fissa, espressa proporzionalmente alla cifra d’affari, si situa nettamente al di sotto della
media ponderata stabilita per i Paesi dell’Unione europea. In effetti, a fine 2006 oltre cinque punti sepa-
ravano i due valori, ossia 58,5% per la Svizzera e 64,1% per l’Ue. Esaminando in dettaglio la situazione
di ogni Paese, constatiamo che la Svizzera si trova in una buona posizione poiché solo gli operatori
storici di Svezia (56.0%), Austria (52,6%), Germania (50,9%) e Regno Unito (49,3%) presentano quote
di mercato inferiori. È particolarmente sorprendente il fatto che in seno all’Ue continuino a esserci diffe-
renze significative tra le varie nazioni, dato che in alcuni Paesi le quote di mercato dell’operatore storico
sono superiori al 90%. Sussiste dunque un netto potenziale di crescita della concorrenza nell’Ue che
nei prossimi anni dovrebbe tradursi in un abbassamento della quota di mercato media detenuta dagli
operatori storici.

In Svizzera, Swisscom ha leggermente perso terreno tra il 2004 e il 2006 (-1,1%); ciononostante non si
è delineata una chiara tendenza. Si può pertanto parlare di situazione di stallo.

Considerando i vari segmenti che compongono il mercato della telefonia pubblica su rete fissa, i valori
osservati in Svizzera si situano al di sotto della media stabilita per l’Ue. La differenza minore concerne il
segmento delle chiamate internazionali, mentre quella maggiore si osserva nel segmento delle chiamate
nazionali.

La tabella sottostante presenta le quote relative all’operatore storico in Svizzera e nell’Unione europea
per l’insieme del mercato della telefonia vocale su rete fissa e per i vari segmenti che compongono il
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mercato.

Quote dell’operatore Quote degli operatori
storico svizzero storici dell’Ue

in % della cifra d’affari in % della cifra d’affari
media ponderata

Totale 58.5% 64.1%
Segmenti
Chiamate nazionali (locali + interurbane) 60.5% 65.4%
Chiamate internazionali 52.5% 53.8%
Chiamate verso le reti mobili 57.1% 61.2%

Scelta dei consumatori sul mercato delle comunicazioni di rete fissa
Dalla liberalizzazione del mercato delle telecomunicazioni, avvenuta alla fine degli anni novanta, sia i
consumatori svizzeri sia quelli europei hanno a disposizione una vasta gamma di operatori in grado di
offrire loro servizi di telefonia vocale.

Grazie alla rapida introduzione della libera scelta del fornitore, in modo predeterminato o chiamata per
chiamata, i consumatori svizzeri non hanno esitato a ricorrere alle nuove opportunità offerte dal mercato.
Da molti anni, in Svizzera, il numero di clienti che si rivolge agli operatori alternativi è superiore a quello
degli altri Paesi europei. Nel 2007, questa tendenza è stata confermata. Infatti, il 39,8% degli utenti
ha fatto capo a un operatore alternativo per istradare le sue chiamate internazionali, contro il 29,8% in
media nei Paesi dell’Unione. Il divario è marcato anche per quanto riguarda le comunicazioni nazionali,
poiché il 37,7% degli utenti svizzeri si è rivolto agli operatori alternativi per le chiamate nazionali (contro
il 27,9% nell’Ue).

Sul fronte dei collegamenti d’utente, la Svizzera si situa nella media europea. In Europa, il 13,5% degli
utenti ha sottoscritto un abbonamento direttamente presso un operatore alternativo, mentre nel nostro
Paese è il 13,9% a essere ricorso soprattutto a gestori di reti via cavo che, tra l’altro, sono l’unica vera
alternativa a Swisscom in materia di collegamenti d’utente. Anche se si assiste a un tendenziale sviluppo
degli accessi in fibra ottica, il fatto che essi siano offerti ai clienti privati solamente in determinate zone
geografiche li confina ad alternativa marginale.

L’aumento della quota di accessi (da 5,4 a 13,9%) non dovrebbe subire arresti dato che dopo diversi anni
di discussione la disaggregazione dell’ultimo chilometro è stata finalmente inserita nel diritto svizzero dal
1˚ aprile 2007. Nel luglio del 2007, nessun operatore offriva ancora servizi tramite accesso disaggregato.
Le prime offerte sono apparse solo in seguito, nel corso del secondo semestre del 2007 e, a tutt’oggi,
rappresentano una quota insignificante sul mercato dei collegamenti.

Portabilità dei numeri di telefonia fissa
Nel 2006, sono stati portati 76’673 numeri di rete fissa (stato 31.12.2006), il che rappresenta una dimi-
nuzione del 3,1% rispetto all’anno precedente (79’127). Rileviamo che la maggior parte di coloro che ha
chiesto la portabilità dei numeri lo ha fatto per passare a un contratto con esercenti di reti via cavo.

Nel nostro Paese, la tassa che l’operatore storico riscuote dai suoi concorrenti per portare un numero è
notevolmente diminuita nel corso degli ultimi anni. Questa riduzione è il risultato di una decisione della
Commissione federale delle comunicazioni (ComCom), poi confermata dal Tribunale federale, pronun-
ciata su ricorso inoltrato da Cablecom, il principale esercente di rete via cavo attivo in Svizzera. In effetti,
il prezzo di 10,52 euro al netto dell’IVA, si situa ora nella media europea (9,69 euro).

Prezzo della telefonia fissa
Per quanto concerne la tariffa di base per un collegamento analogico, è stata effettuata un’analisi sepa-
rata per il prezzo mensile pagato da un privato (IVA inclusa) e quello pagato da un’impresa (IVA esclusa).
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Infatti, contrariamente a quanto si usa da noi, molti Paesi praticano una tariffa differenziata. Se la Sviz-
zera è stata per lungo tempo uno dei Paesi più cari d’Europa, si noterà che il divario è stato a poco a
poco colmato grazie all’aggiustamento tariffario operato dalla maggior parte dei Paesi dell’Unione5. In
effetti, oggi il prezzo di un collegamento pagato da un privato che vive in Svizzera equivale quasi alla
media europea ponderata (15,3 euro in Svizzera contro 14,9 euro nell’Ue) e le imprese pagano un euro
in meno (14,2 euro in Svizzera contro 15,2 nell’Ue6). Nel 2000, il divario tra Svizzera e Ue ammontava
ancora a 3,1 euro per i privati e a 4,4 euro per le aziende.

Nel confronto internazionale, la Svizzera è decisamente poco vantaggiosa dal punto di vista del prezzo
delle comunicazioni locali. Una chiamata di tre minuti è più cara solo in Belgio e in Slovacchia. Per una
chiamata di dieci minuti il nostro Paese si colloca al 23esimo rango, appena prima di Austria, Irlanda,
Repubblica ceca, Belgio e Slovacchia. Questa situazione si spiega essenzialmente attraverso l’entrata
in vigore, nella primavera del 2002, di una tariffa nazionale unica indipendente dalla distanza.

D’altro canto, la situazione è nettamente più positiva per quanto riguarda il segmento del mercato delle
comunicazioni nazionali, dato che il costo pagato da un utente svizzero per una comunicazione nazio-
nale di tre o dieci minuti è nettamente inferiore alla media europea ponderata (18,2 centesimi di euro per
una chiamata di tre minuti in Svizzera contro 25,8 nell’Ue).

Infine, per quanto concerne il prezzo delle comunicazioni internazionali, il nostro Paese occupa una
posizione eccezionale. In effetti, se consideriamo il costo dei panieri stabiliti per le chiamate internazio-
nali (paniere per i privati e paniere per le imprese), solo l’operatore storico cipriota presenta prezzi più
vantaggiosi. Per di più, i prezzi praticati in Svizzera si situano nettamente al di sotto della media europea.

Nonostante l’abbassamento sostanziale dei prezzi registrati in Svizzera dopo la liberalizzazione, si con-
stata che la concorrenza non è ancora riuscita a livellare completamente i prezzi delle comunicazioni.
Dunque, comparando l’operatore storico al suo principale concorrente, si constata che presso Sunrise il
costo di una comunicazione nazionale di tre o dieci minuti è inferiore rispettivamente del 20 e del 10%.
Anche sul fronte delle comunicazioni internazionali, ove i prezzi sono già estremamente bassi in Sviz-
zera, si può economizzare dal 24% al 16% in base alle destinazioni chiamate. Anche se Sunrise è il
principale concorrente di Swisscom, non significa che sia anche l’operatore più vantaggioso. Nei singoli
casi, se lo desidera, l’utente svizzero può realizzare economie ancora più importanti anche in funzione
della durata e della destinazione delle chiamate.

Nel 2007, il nostro Paese presentava dunque una situazione del tutto soddisfacente per quanto riguarda
i prezzi della telefonia fissa. Ad eccezione del prezzo delle comunicazioni locali, tutti i segmenti di merca-
to esaminati presentavano valori equivalenti (ad esempio per il collegamento) o nettamente inferiori alla
media europea. Rileviamo inoltre che la fatturazione identica di una chiamata nazionale indipendente-
mente dalla distanza penalizza fortemente la Svizzera nel calcolo del costo dei diversi panieri. Pertanto,
nella classifica del continente europeo (UE27 + CH) per i cinque panieri 2007 stabiliti dall’OCSE7, la
Svizzera occupa ancora una posizione tra il 14esimo e il 22esimo rango. Questo cattivo risultato è in
parte dovuto al ruolo determinante svolto dalle chiamate locali nella composizione dei panieri8.

Interconnessione
Avendo riconosciuto il ruolo capitale che l’interconnessione poteva avere per facilitare la transizione da
una situazione di monopolio verso una reale economia di mercato, le autorità di regolamentazione delle
telecomunicazioni di tutti i Paesi hanno consacrato molto tempo e fatto numerosi sforzi per fissare tariffe

5Da gennaio 1995, il prezzo mensile del collegamento analogico, al netto dell’IVA, è rimasto invariato in Svizzera.
6Nel rapporto il prezzo del collegamento è indicato IVA inclusa nel caso dei privati e IVA esclusa nel caso delle imprese. Tenuto

conto del fatto che nell’Unione europea l’IVA è mediamente più elevata rispetto alla Svizzera, indicando i prezzi IVA esclusa si
corre il rischio di far apparire le tariffe applicate in Svizzera decisamente vantaggiose nel confronto internazionale.

7Panieri per un utilizzo privato basso, medio, alto, per i piccoli indipendenti che lavorano a casa e per le PMI.
8Secondo i panieri dell’OCSE, il 68-77% delle chiamate nazionali viene effettuato entro un perimetro inferiore a 10 km.
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d’interconnessione conformi ai criteri di trasparenza, di non discriminazione e d’orientamento dei prezzi
ai costi, sia nel quadro delle procedure realizzate a priori (regolamentazione detta ex ante) sia a poste-
riori ossia a seguito di controversie (regolamentazione detta ex post). Anche se, quasi dieci anni dopo
l’avvento della liberalizzazione in Europa, le procedure per stabilire le tariffe d’interconnessione si sono
consolidate, questo non significa che la questione non sia più d’attualità o che abbia perso d’importanza.
In effetti, su un mercato ove gli investimenti sostanziali rappresentano un presupposto fondamentale per
potersi lanciare nella corsa e i cambiamenti tecnologici sono all’ordine del giorno (ad esempio la nascita
delle reti di nuova generazione), è essenziale che le autorità di regolamentazione non abbandonino i
loro sforzi, ma continuino a vegliare affinché i nuovi arrivati possano accedere al mercato a condizioni
eque. In caso contrario, aumenterebbe il rischio di riconcentramento del mercato.

Il rapporto analizza la situazione che prevale nei vari Paesi in materia di terminazione delle chiamate
sulle reti fisse degli operatori che detengono una posizione dominante, ossia essenzialmente degli ope-
ratori storici. Vengono esaminati tre tipi di servizi: l’interconnessione a livello nazionale (doppio transito),
l’interconnessione a livello regionale (transito semplice) e l’interconnessione a livello locale. Contraria-
mente ad altri Paesi europei, in Svizzera non esiste alcun servizio d’interconnessione locale.

Analogamente a quanto è successo nei Paesi europei tra il 2005 e il 2007, in Svizzera si è assistito a
una diminuzione della tariffa per la terminazione delle chiamate a livello nazionale. L’importo di 1,15
centesimi di euro al minuto fatturato nell’ottobre 2007, supera del 2,7% la media europea ponderata
(1,12 centesimi di euro). Tuttavia, i risultati non sono omogenei neppure in seno all’Ue dato che le tariffe
variano da 0,18 (Svezia) a 3.50 centesimi di euro (Lituania). Nel confronto tra i vari Paesi, la Svizzera
occupa l’11˚ posto su un totale di 24 Paesi considerati (Svizzera inclusa); ciò significa che 13 Paesi ap-
plicano tariffe più elevate.

Nonostante un abbassamento delle tariffe di terminazione delle chiamate a livello regionale osservato
tra il 2006 e il 2007, con i suoi 0,84 centesimi di euro la Svizzera si situa nella media ponderata europea.
Anche in questo caso esiste una notevole differenza tra i vari Paesi. La Svezia è di nuovo prima in
classifica con 0,12 centesimi di euro, mentre la Finlandia è il fanalino di coda con 1,92 centesimi di euro.
La Svizzera, dal canto suo, chiude il primo terzo della classifica occupando il nono posto su un totale di
27 Paesi (UE26 + CH).

In Svizzera esiste ancora un potenziale d’abbassamento dei prezzi all’ingrosso. Pertanto, dando seguito
alle richieste presentate da vari operatori, il 17 dicembre 2007 la ComCom ha pronunciato una decisione
che obbliga Swisscom a ridurre i suoi prezzi d’interconnessione sulla rete fissa fatturati negli anni 2004,
2005 e 2006. Attualmente le autorità di regolamentazione si stanno occupando dei prezzi fatturati da
Swisscom nel biennio 2007-2008.

Accesso alla banda larga e prezzi (capitolo 3)

Accesso sul mercato wholesale
Dal 1˚ aprile 2007, ossia da quando è in vigore la modifica della legge sulle telecomunicazioni che ob-
bliga l’operatore dominante a disaggregare la rete locale a prezzi basati sui costi, il nostro Paese non
rappresenta più un’eccezione nel Continente europeo. Vi sono tuttavia alcune differenze tra la Svizzera
e l’Unione europea per quanto concerne le forme d’accesso prescritte. Infatti, la legislazione del nostro
Paese non sancisce l’obbligo di fornire un accesso condiviso alla rete locale (shared access) e prevede
la fornitura di un accesso a flusso di bit ad alta velocità (bitstream access) solo per un periodo transitorio
di quattro anni. Limitando la durata dell’obbligo di fornire un accesso di questo tipo, il legislatore ha vo-
luto incoraggiare gli investimenti nelle reti d’accesso fisse. È possibile rilevare altre diversità che tuttavia
non sono pertinenti per l’analisi realizzata in questa sede.

Come è accaduto nei Paesi membri dell’Unione europea dopo l’entrata in vigore dell’obbligo di disag-
gregazione (18 dicembre 2000), occorrerà del tempo prima che il sistema s’instauri e che il mercato
wholesale si consolidi. Tuttavia, anche se limitati, i primi passi della disaggregazione della rete locale
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in Svizzera sono incoraggianti. Swisscom, l’operatore storico, ha fatto del suo meglio per rendere di-
sponibile un’offerta di base sin dall’entrata in vigore della modifica di legge. La prima centrale è stata
disaggregata il 31 luglio 2007 a Sion dalla società VTX. A gennaio 2008, i contratti firmati da Swis-
scom con operatori alternativi erano nove, un numero soddisfacente nel confronto internazionale poiché
posiziona la Svizzera allo stesso livello di Belgio e Paesi Bassi. Nello stesso periodo, sono state ef-
fettivamente disaggregate quasi 700 linee. Anche se questa cifra è modesta rispetto alle 41’445 linee
disaggregate in Belgio e alle 336’000 nei Paesi Bassi, non dovrebbe tardare a crescere mano a mano
che le centrali locali saranno ristrutturate in modo da permettere la collocazione delle apparecchiature e
dopo che gli operatori alternativi avranno fatto gli importanti investimenti necessari alla disaggregazione.

La situazione è invece meno promettente per quanto riguarda l’accesso a flusso di bit ad alta velocità.
Ritenendo di non occupare una posizione dominante sul mercato wholesale dell’alta velocità, Swisscom
ha rifiutato di fornire un’offerta di base per questo tipo d’accesso, obbligando la ComCom ad interveni-
re. La ComCom ha pertanto chiesto alla ComCo di pronunciarsi su un’eventuale posizione dominante di
Swisscom sul mercato in questione. Poiché dalla perizia è emerso che Swisscom occupa effettivamente
una posizione dominante9, nel novembre 2007 la ComCom ha obbligato l’operatore storico a offrire un
accesso a flusso di bit ad alta velocità ai fornitori alternativi di servizi di telecomunicazione a prezzi basati
sui costi10. Contro questa decisione Swisscom ha presentato un ricorso presso il Tribunale amministra-
tivo federale. La causa è in corso e occorrerà attendere ancora un po’ di tempo prima della decisione
definitiva.

Privati della possibilità di ricorrere alle forme d’accesso prescritte dalla legge, tutti gli operatori alternativi
che intendevano offrire servizi a banda larga sul mercato retail svizzero hanno optato per la rivendita
di servizi acquistati dall’operatore storico. Swisscom offre spontaneamente quest’opzione sul mercato
wholesale a prezzi e condizioni da essa stabiliti. Nel dicembre del 2007, si registravano 438’000 unità
(servizi rivenduti), ossi 6’000 in più rispetto all’anno precedente. Rispetto ad altri Paesi, in Svizzera la
rivendita ha un ruolo di primo piano, visto che solo quattro Paesi (Spagna, Regno Unito, Francia e Italia)
attestano cifre più elevate.

Accesso sul mercato retail
Vista la dimensione ridotta del suo territorio, la Svizzera può essere considerata un piccolo mercato in
seno all’Unione europea. Con 2’312’000 collegamenti a banda larga rappresenta il 2,3% circa del volu-
me europeo.

Nei Paesi membri dell’Unione europea, tra gennaio 2007 e gennaio 2008 il numero di collegamenti ad
alta velocità è aumentato in media del 23,8%. Nello stesso periodo il mercato svizzero dei collegamenti
a banda larga ha subito una crescita più moderata (14,0%). La progressiva diminuzione del tasso di
crescita osservata nel nostro Paese è riconducibile soprattutto al fatto che la diffusione del servizio ha
raggiunto una certa soglia e che il mercato è maturato. Nel gennaio 2008, la Svizzera registra un tasso di
penetrazione dei collegamenti a banda larga del 30,5% (misurato per abitante) che la colloca nel plotone
di testa appena dietro a Danimarca (35,6%), Finlandia (34,6%), Paesi Bassi (34,2%) e Svezia (31,2%).
Si denota che questi tassi sono ben più elevati della media europea (20,0%). In queste circostanze, non
c’è dunque da stupirsi che i Paesi che devono ricuperare un ritardo registrino tassi di crescita più elevati.

Il 69,3% dei 2’312’000 accessi a banda larga contabilizzati in Svizzera sono collegamenti DSL mentre il
30,7% sono collegamenti via cavo. Visto il ruolo marginale che ancora hanno nel nostro Paese, le altre
tecnologie d’accesso11 non sono state considerate.

Nonostante una ripartizione tra le tecnologie d’accesso tendenzialmente più equilibrata della media eu-
ropea (Ue: 79,9% di accessi DSL contro 20,1% di accessi via altre tecnologie) si constata che nel nostro

9La perizia redatta unicamente in tedesco può essere consultata sul sito della ComCo: www.weko.admin.ch.
10Cfr. Comunicato stampa della ComCom del 22 novembre 2007: www.weko.admin.ch.
11Ad esempio: satellite, fibra ottica, PLC, linee affittate, 3G, ecc.

http://www.weko.admin.ch/news/00008/030907-Gutachten-221107.pdf?lang=it
http://www.comcom.admin.ch/aktuell/00429/00457/00560/index.html?lang=it&msg-id=15805
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Paese le connessioni via cavo continuano a perdere terreno. Nel luglio 2003 le due tecnologie si trova-
vano a un livello di parità, successivamente il DSL ha continuato a rafforzare la sua posizione. Infatti, tra
gennaio 2007 e gennaio 2008, il numero di collegamenti DSL è cresciuto del 17,1%, mentre i collega-
menti via cavo hanno registrato un aumento del 7,6%. Quest’evoluzione è probabilmente dovuta al fatto
che la tecnologia DSL è stata essenzialmente sviluppata a partire dalla rete fissa dell’operatore storico,
mentre le tecnologie alternative sono impiegate da diversi operatori che dispongono generalmente di reti
meno vaste. In Svizzera, la tecnologia DSL è dunque principalmente controllata da Swisscom, mentre
la fornitura di Internet a flusso di bit attraverso modem via cavo è assicurata da una buona cinquantina
di operatori, segnatamente da Cablecom. Il fatto che l’operatore storico disponga di una rete a livello
nazionale e di un’importante base di clienti grazie alla fornitura dei collegamenti telefonici gli conferisce
un netto vantaggio sia dal punto di vista della fornitura del servizio sia per quanto riguarda la redditività
delle spese di marketing. Dal canto loro gli operatori che rivendono il prodotto wholesale di Swisscom
hanno adottato un comportamento relativamente offensivo.

Se ora esaminiamo la ripartizione del mercato al dettaglio tra l’operatore storico (o la sua filiale) e i nuovi
arrivati sul mercato, osserviamo che nel nostro Paese prevale una situazione simile a quella riscontrata
nei Paesi dell’Unione europea. Nel gennaio 2008, il 50,3% degli accessi a banda larga era direttamente
fornito dalla filiale dell’operatore storico Bluewin agli utenti finali, mentre nei Paesi dell’Unione l’operatore
storico offriva in media il 46,3% degli accessi a flusso di bit. Questo rapporto, che a prima vista sembra
equilibrato, nasconde tuttavia una realtà più complessa. Infatti, occorre tener presente che le quote di
mercato dell’operatore storico svizzero hanno continuato ad aumentare (46,2% nel gennaio 2007, contro
il 28.0% nel 2003) e che la maggior parte degli operatori che offre servizi Internet a flusso di bit tramite
le tecnologie DSL è obbligata a rivendere un servizio acquistato presso l’operatore storico, il che limita
considerevolmente le loro possibilità d’intervento nella catena di produzione del valore. Se al numero
di collegamenti a flusso di bit forniti agli utenti finali direttamente da Bluewin si aggiunge il numero di
collegamenti DSL commercializzati sul mercato all’ingrosso, risulta che la quota dell’operatore storico sul
mercato globale del flusso di bit non è più del 50,3% bensì del 69,3%. Se si procede allo stesso modo per
i Paesi dell’Unione europea, solo le quote di mercato degli operatori storici di Germania, Lussemburgo e
Regno Unito aumentano di oltre 10 punti. Inoltre, la situazione si è deteriorata per gli operatori alternativi,
visto che la loro quota di mercato per i collegamenti DSL è diminuita da 31,6% nel gennaio 2007 a 27,3%
nel gennaio 2008. Non resta che sperare che l’avvento della disaggregazione permetta di invertire questa
tendenza.

Prezzo della disaggregazione
Nell’ottobre 2007, il costo mensile medio di una linea disaggregata ammontava a 20,40 euro, un importo
che colloca la Svizzera ampiamente al di sopra della media europea (11,28 euro). Tuttavia, analoga-
mente a quanto già avvenuto nei Paesi dell’Unione europea, il costo della disaggregazione è sottoposto
a forti pressioni. Infatti, durante il secondo semestre del 2007, vari operatori hanno tra l’altro chiesto
alla ComCom di pronunciare una decisione sui prezzi praticati nell’ambito della disaggregazione. At-
tualmente, le autorità di regolamentazione stanno istruendo queste cause, verificando in particolare se
i prezzi fissati da Swisscom sono effettivamente basati sui costi. Nel marzo 2008, Swisscom ha spon-
taneamente deciso di concedere retroattivamente al 1˚ gennaio 2008 una diminuzione del prezzo della
disaggregazione di una linea d’abbonato12.

Rileviamo che il costo mensile medio sopraccitato è composto da un tassa forfettaria per la ripresa
della linea13, ammortizzata su tre anni, e dal prezzo mensile chiesto per l’affitto della linea stessa. Per
quanto riguarda questa tassa forfettaria, segnaliamo che il prezzo praticato in Svizzera si situa al di sotto
della media europea (ad ottobre 2007 58,1 euro in Svizzera contro 63.0 euro nell’Unione europea). È
interessante notare che nell’Ue questo prezzo varia tra 14,0 euro (Paesi Bassi) e 143,3 euro (Regno
Unito). Invece, il prezzo mensile per l’affitto di una linea disaggregata in Svizzera (18,79 euro) è quasi
il doppio rispetto alla media europea (9,52 euro). Sempre nell’ottobre 2007, nei Paesi dell’Ue questo

12Cfr. Comunicato stampa di Swisscom del 17 marzo 2008: www.swisscom.ch.
13Si tratta di una linea già attiva.

http://www.swisscom.com/GHQ/content/Media/Medienmitteilungen/2008/20080317_01_Swisscom_senkt_den_Entbuendelungspreis.htm?lang=it
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prezzo si situava tra 6,33 euro (Estonia) e 15,68 euro (Irlanda). La diminuzione decisa nel marzo 2008
da Swisscom ha tuttavia permesso di colmare in parte la disparità esistente tra il nostro Paese e l’Unione
europea.

Convergenza dei servizi: offerte aggregate (capitolo 4)
Per la prima volta, nel rapporto d’implementazione dell’Unione europea viene analizzata l’importanza
delle offerte aggregate sul mercato dei servizi di telecomunicazione. Segnaliamo tuttavia che per molti
Paesi non vengono fornite cifre.

Le cifre disponibili dipendono in ampia misura dalla definizione di offerta aggregata o di pacchetto di ser-
vizi. Nel presente rapporto, per offerta aggregata s’intende un’offerta che comprende due o più servizi
e che viene commercializzata da un solo operatore ad un prezzo unico fatturato in un solo documento.

Il mercato svizzero presenta ben poche offerte aggregate di questo tipo e la maggior parte di esse è
proposta da operatori locali. I grandi operatori attivi sull’insieme del territorio nazionale tendono invece
a concedere sconti o a lanciare promozioni temporanee a favore dei propri clienti combinando due o
più servizi che in genere commercializzano separatamente. Vista la marginalità del fenomeno, per il
momento non abbiamo raccolto dati in merito. Possiamo tuttavia supporre che, come sta accadendo nei
Paesi dell’Ue, anche in Svizzera si assisterà a una diffusione su larga scala delle offerte di pacchetti di
servizi. Di conseguenza, a tempo debito saranno raccolte le informazioni ancora mancanti.

Data la mancanza d’informazioni riguardanti il nostro Paese, questo capitolo non figura nel documento
redatto per la Svizzera. Per i dati riguardanti l’Unione europea, invitiamo i lettori interessati a consultare
il XIII rapporto d’implementazione (marzo 2008).

Radiodiffusione (capitolo 5)
Per la Svizzera è disponibile solo l’indicatore del numero di collegamenti TV ogni 100 abitanti. Per di
più, tale cifra va considerata con cautela in quanto deriva da una combinazione di stime provenienti da
fonti molto diverse che impiegano vari metodi di raccolta dati.

Secondo quest’indicatore, la Svizzera, che possiede circa 46 collegamenti TV ogni 100 abitanti, si piazza
al 5° posto della classifica dei 22 Paesi dell’Unione europea considerati, dietro a Danimarca, Slovacchia,
Italia e Ungheria e pressoché a pari merito con la Francia.

I collegamenti via cavo sono i più diffusi (38,3 abitanti su 100). In seconda posizione, ma con un note-
vole distacco, troviamo i collegamenti via satellite (4.0 abitanti su 100). Le antenne analogiche o digitali
occupano il terzo posto (3,1 abitanti su 100) mentre in ultima posizione si piazzano le connessioni IPTV
con 0,7 abitanti su 100.

Vista la scarsa disponibilità di informazioni riguardanti il nostro Paese, anche questo capitolo non fi-
gura nel documento redatto per la Svizzera. Per i dati riguardanti l’Unione europea, invitiamo i lettori
interessati a consultare il XIII rapporto d’implementazione (marzo 2008).

Tariffe delle linee affittate al dettaglio (capitolo 6)
Nel settore del mercato al dettaglio delle linee affittate, vi è un’assenza quasi totale d’informazioni con-
cernenti la Svizzera. Oltre a Swisscom, che si presume essere l’unico operatore a beneficiare di una
copertura nazionale, troviamo sul mercato solo pochi attori. Nella maggior parte dei casi, il prezzo fattu-
rato tra l’operatore e l’utente finale è il risultato di negoziazioni e può dunque subire variazioni conside-
revoli da un caso all’altro. Di conseguenza, le rare informazioni che si possono comunque raccogliere
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non hanno un valore rappresentativo. Sempre a causa della mancanza d’informazioni, neppure questo
capitolo figura nel rapporto d’implementazione esteso alla Svizzera.
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Sources of data presented in this
annex

Figures about the market in sections 1 (mobile interconnection, mobile operators, mobile number porta-
bility, 2 (fixedmarket, fixed number portability), 3 (prices for LLU), 4 (bundled offers), and 5 (broadcasting)
were provided by the National Regulatory Authorities (NRAs) in response to a questionnaire on regula-
tory market data sent by the Commission in July 2007.

Data on mobile subscribers (section 1) refer to October 2007 and come from the NRAs unless otherwise
specified.

Data in section 3 on broadband access are provided by the NRAs and the national ministries through
the Electronic Communications Committee (COCOM). Data have been collected from July 2002 to July
2007 three times a year, in January, June and October, whereas from July 2007 onwards they will be
collected in January and July only. The latest figures in this report refer to 1 January 2008 unless other-
wise specified.

Price information in sections 1 (mobile tariffs), 2 (PSTN tariffs) and 6 (retail leased lines prices) and partly
in section 3 is taken from a study carried out for the Commission by Teligen, Harris Interactive UK Ltd.
These data are collected from primary sources (i.e. directly from the incumbent operators and new en-
trants) and checked by the NRAs. All NRAs, with the exception of Italy and Hungary provided comments
and approved these data.

A validation meeting with representatives from NRAs took place in November 2007. Furthermore, a
draft version of the charts in this annex (excluding data on tariffs) was distributed to the NRAs before this
report was finalised.
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Chapter 1

Mobile market

This section provides information on the number of mobile subscribers and the penetration rate for mobile
telephony services. It also shows the number of both mobile network operators and mobile service
providers as well as the market share of the main players in each Member State and in Switzerland.

1.1 Mobile penetration
This section provides information on the number of mobile subscribers and the penetration rate for mo-
bile telephony services in each Member State. The growth in the penetration rate since 2004 is also
shown.

Where available, data have been provided by the National Regulatory Authorities (NRAs).

The EU average is a weighted average.

It should be noted that operators and regulators use different methods to count the number of subscribers.
Some regulators distinguish between the overall number of mobile subscribers and the number of active
subscribers. The table indicates where this information is available. Some operators consider the total
number of users that have made or received a call or sent an SMS in the last 9 or 6 months, whereas
others only consider the active users of the last 3 months. This has an impact on the penetration rate,
especially in small countries.

The chart below displays the number of mobile subscribers in the EU between 2004 and 2007. In Octo-
ber 2007 there were around 553.46 million mobile subscribers, with an increase of more than 80 million
since October 2006 (+15.69%, but this year 2 new Member States, Bulgaria and Romania accounting
for more than 30 million subscribers are taken into account). Penetration rate is almost 112% of EU
population (+8.6 percentage points since last year).

Figure 3b shows the evolution in the mobile telephony market in Switzerland. In the period between
October 2006 and October 2007 we note an increase of about 690,000 in the number of mobile sub-
scriptions (9.56%). The growth of the penetration rate in the same period was about 8.32%.

The mobile telephony penetration rate in Switzerland, at 104.2%, is 7.6 percentage points lower than the
average for the European Union countries (111.8%). We note that between 2006 and 2007, Switzerland
broke through the 100% barrier.

Figure 1

Figure 2
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Figure 3

(a) (b)

Where available, data include 2G and 3G mobile network operators’ subscribers as well as mobile service providers’ subscribers. Data are not comparable with previous reports (updated figures for previous
years have been provided by some NRAs)
Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

The following map shows the mobile penetration rate in the EU countries and the next chart shows the
absolute number of mobile subscribers in each Member States (columns) and the penetration rate (dots),
measured as the number of subscribers per 100 inhabitants. Where available figures include 2G and 3G
subscribers for both mobile network operators and mobile service providers.

Penetration rate is above 100% in 21 Member States; Italy (148%), Lithuania (144%) and Latvia (140%)
have the highest values (apart from Luxembourg where the value (152%) is significantly lower if trans-
national commuters are added to the national population).
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Figure 4

Germany: Estimation. Subscribers of service provider are included in data of network operators
Spain: UMTS subscribers and GSM1800-DCS 1800 subscribers: data as of July 2007
Italy: AGCOM evaluation on August 2007
Cyprus: Active subscribers refers to end of August 2007 company results
Finland: Data for July 2007 used
Switzerland: not applicable

Measured in terms of consumers, the largest markets are in Germany, Italy and the United Kingdom.
Switzerland, with its 7.9 million users, belongs to the group of countries characterized by a low volume
of users in absolute terms (Figure 5).
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Figure 5

Germany: Estimation. Subscribers of service provider are included in data of network operators
Spain: UMTS subscribers and GSM1800-DCS 1800 subscribers: data as of July 2007
Italy: AGCOM evaluation on August 2007
Cyprus: Active subscribers refers to end of August 2007 company results
Finland: Data for July 2007 used
Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

The following chart displays for each Member State the growth of the mobile penetration rate between
October 2006 and October 2007, unless otherwise indicated. Penetration rate has grown significantly in
Slovakia (+15 percentage points (p.p.)), Germany (+13 percentage points (p.p.)), and Estonia (around
+10 p.p.).

Between October 2006 and October 2007, the mobile telephony penetration rate in Switzerland grew
from 96.2% to 104.2%, an 8 percentage point increase. Growth is therefore being maintained, as was
the case between 2005 and 2006.

Figure 6

Germany: Estimation. Subscribers of service provider are included in data of network operators
Spain: UMTS subscribers and GSM1800-DCS 1800 subscribers: data as of 1.7.2007
Italy: AGCOM evaluation on August 2007
Cyprus: Active subscribers refers to end of August 2007 company results
Luxembourg: For 2006 a different methodology was applied compared to 2007
Finland: Data for July 2007 used
Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

The following chart shows, for each Member State split between post-paid and pre-paid subscribers. At



1.2. Players in the mobile market 29

EU level, more than 60% of subscribers use a pre-paid system. In five countries pre-paid subscribers
are more than 70% and in Italy and Malta they are around 90%.In Switzerland, 43% of subscribers had
chosen the pre-paid system at the data collection date as against 60% on average in the European Union
countries. The difference is therefore considerable.

Figure 7

Germany: Estimation. Subscribers of service provider are included in data of network operators
Spain: UMTS subscribers and GSM1800-DCS 1800 subscribers: data as of 1.7.2007
Italy: AGCOM evaluation on August 2007
Cyprus: Active subscribers refers to end of August 2007 company results
Finland: Data for July 2007 used
Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

1.2 Players in the mobile market
This section shows the number of mobile licenses granted in each Member State and in Switzerland
for the provision of mobile services (2G/3G mobile network operators and mobile service providers). Li-
cense for analogue mobile service are not phased out in Poland (phasing out: 17-12-2016).

Data have been provided by the national regulatory authorities and refer to the situation in July 2007.

The following chart shows the number of mobile network operators licensed to provide digital mobile
services (second-generation). The number of operators indicates the real magnitude of the choice of op-
erators for customers of digital mobile services, since very often operators have licences for both GSM
900 and DCS 1800. Mobile network operators have been identified as having only GSM 900 or only
DCS 1800 frequencies, or both (in which case they have usually been granted a GSM 900 licence which
has subsequently been extended to the DCS 1800 band).

In Switzerland, five providers were operating a second-generation mobile network in July 2007 - Swiss-
com Mobile, Sunrise, Orange, In&Phone and Tele2.
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Figure 8

France: Mobile national operators for mainland France only. Overseas departments are excluded
Source for Switzerland: OFCOM Switzerland

In all, five operators were operating a mobile network in Switzerland in July 2007. These are the same
operators mentioned in the comments on Figure 8; some of them also possessed a UMTS licence as
well. If we consider Figure 9, we can see that in all the countries considered, the number of operators
with frequencies available and operating a network varies between two (Cyprus and Malta) and six (Swe-
den). In an international comparison, Switzerland has a high number of operators with a mobile network.

Figure 9

Source for Switzerland: OFCOM Switzerland

The following two figures indicate the number of UMTS licenses granted in each Member State and the
status of the launch of 3G services: trial (tests with a closed group of selected users) or commercial (fully
commercial services open to any users at standard tariffs).

In December 2000, the Communications Commission awarded four UMTS licenses to SwisscomMobile,
Orange, TDC Switzerland (cf. Sunrise) and 3G Mobile (Telefonica), which was considered to be a new
entrant. On the data collection date (July 2007), three of them were offering fully commercial UMTS
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services to Swiss consumers. These are Swisscom Mobile, TDC Switzerland (cf. Sunrise), and Orange.

Swiss UMTS operators were obliged by their license conditions to achieve a 3G network population cov-
erage of 50% in the country before the end of 2004. 3GMobile (Telefonica) did not meet this condition. In
March 2006, the Federal Communications Commission revoked Telefonica’s UMTS license. This mea-
sure was forced on the Commission as 3G Mobile was not utilizing its licence and was not fulfilling the
coverage conditions.

Figure 10

Denmark: 3 operators commercially active. One operator is not active
Estonia: 4th licensed 3G operator. One operator not active
France: The coverage of one specific 3G operator on the market is 20%. 3G service includes data cards
Cyprus: One operator has the obligation to build a 3G network until 2013
Poland: Service definition includes data cards
Netherlands: 2 3G operators commercially active
Austria: One mobile operator has a license but is not active, frequencies traded to another operator
Romania: There are 3 licensed 3G operators on UMTS and a 4th licensed 3G operator on CDMA 2000
Source for Switzerland: OFCOM Switzerland
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Figure 11

Denmark: 3 operators commercially active. One operator is not active
Estonia: 4th licensed 3G operator. One operator not active
France: The coverage of one specific 3G operator on the market is 20%. 3G service includes data cards
Cyprus: One operator has the obligation to build a 3G network until 2013
Poland: Service definition includes data cards
Netherlands: 2 3G operators commercially active
Austria: One mobile operator has a license but is not active, frequencies traded to another operator
Source for Switzerland: OFCOM Switzerland

1.3 Mobile operators’ market share
The following charts present the market shares, based on subscribers, of the leading operator, the main
competitor and the other competitors in the mobile market. Operators’ market shares have been calcu-
lated for the overall mobile market (including DCS 1800/GSM 900 and UMTS subscribers).

Data concerning market shares are based on the data supplied by the NRAs except for Czech Republic,
Estonia, Greece, Luxembourg, Hungary, Austria, Portugal and Romania where they are confidential.
Data for these countries are estimates from European Mobile Communications and refer to 3Q 2007.
Data for market shares in Greece is taken the incumbent website. Data for Estonia, coming from an
alternative source was not available at the time of publication of the Report.

In Cyprus one operator largely dominates the market with more than 85%. In Slovenia the leading op-
erator retains more than 65% of the market. In 15 Member States the leading operators have between
40% and 50%. The lowest market share of the leading operator is in the United Kingdom, with 24%. EU
average has been weighted using mobile subscribers for each country. At EU level, the market share of
the leading operator and its competitors are the same as last year in average.

After Cyprus and Slovenia, Switzerland ranks third for the country in which the subsidiary of the historic
operator has the largest market share. This rate, 61.9%, is well above the European average (39.4%).
Even though the subsidiary of the historic operator lost some ground between 2006 and 2007, it must be
stated that the situation is not radically different from that prevailing in 2004. As a result, only a relatively
small share is distributed between the historic operator’s main rival (18.7% percent market share) and
the other competitors (19.4%).
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Figure 12

(a) (b)

Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

Figure 13

Data for Czech Republic, Estonia, Greece, Luxembourg, Hungary, Austria, Portugal and Romania are confidential. Data for these countries are estimates from European Mobile Communication 2007 except
and Greece (Source: Incumbent web-site). Data for Estonia not available.
Switzerland: not applicable
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Figure 14

Data for Czech Republic, Estonia, Greece, Luxembourg, Hungary, Austria, Portugal and Romania are confidential. Data for these countries are estimates from European Mobile Communication 2007 except
for Greece (Source: Incumbent web-site). Data for Estonia not available.
Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

1.4 Mobile number portability
Mobile number portability enables mobile subscribers to retain their number when they move from one
operator to another.

Figures refer to the number of transactions calculated up to 1st October each year, unless stated other-
wise under each table.

According to the data at our disposal for 23 countries, the mobile ported numbers have increased during
the past period (+7.13 million) and as of October 2007 almost 47 million subscribers have ported their
number since the introduction of this possibility (data is not available for Poland and United Kingdom).

Only one country (Slovakia) has started to implement mobile number portability this year, while number
portability is not yet available in Bulgaria and Romania. Apart from Slovakia the countries that have in-
troduced number portability in 2007, there has been significant growth in the amount of mobile numbers
ported in Greece and Malta.

The percentage of ported numbers in the EU over the total mobile subscribers since the introduction of
mobile number portability is now 9.3%.

Spain and Italy continues to lead in terms of the number of subscribers that have ported their numbers.
(around 14 million).

France has also seen considerable growth compared to the previous year but still the number of ported
numbers is very low compared to Italy and Spain.

Finland has the highest percentage of ported numbers over the total of mobile subscribers (68%) fol-
lowed by Denmark (42.06%) and then Spain (28.87%).

In Estonia, Spain, Lithuania andMalta there is no inter-operator charge for the porting of mobile numbers.

Mobile telephone number porting was introduced in Switzerland in 2000. During 2002 some 118,113
numbers were ported. This represents a maximum annual value since the introduction of the service.
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During the period 2002-2004, a decrease of 44% in porting demand was recorded. This case is unique
in Europe. In 2005 an increased interest in the use of this service was recorded, with 99,072 mobile
users retaining their number when switching operator. This trend continued in 2006, when 151,432
numbers were ported. The proportion of ported numbers represents 2.04% of the total number of mo-
bile telephony subscriptions in 2006. Despite its growth, this rate is well below the European average
(9.3%); this is partially explained by the fact that Swiss users change their operator relatively infrequently.

The Swiss incumbent operator charges 17.60 Euros per mobile number ported, putting Switzerland in
the group of countries with the highest prices. Only operators in Slovakia, the Czech Republic, Germany
and Ireland charge higher amounts.

It should be noted that data on the average number of days required to transfer numbers between oper-
ators operating mobile networks is not available.
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Figure 15

Data on mobile numbers ported is not available for UK and Poland while number portability in Bulgaria and Romania is not yet implemented.

Lithuania: Numbers are ported free of charge
Luxembourg: The data is from August 2006
Malta: Not including port backs
Netherlands: Price is a rough estimate by NRA
Portugal: Value reports to July 2007 excluding VAT
Finland: Average fee, current fee varies from 5 to 12
Sources for Switzerland: OFCOM Switzerland, telecom operators. The October 2006 data refer to December 2005 and the October 2007 data refer to December 2006
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Figure 16

Data on mobile numbers ported is not available for UK and Poland while number portability in Bulgaria and Romania is not yet implemented
Lithuania: Numbers are ported free of charge
Luxembourg: The data as from August 2006
Malta: Not including port backs
Source for Switzerland: OFCOM Switzerland. The October 2007 data refer to December 2006

1.5 Mobile tariffs
1. The analysis of national (as opposed to roaming) mobile services is based on the OECD baskets

for digital mobile services. OECD baskets have undergone a revision that resulted in a new set of
baskets at the beginning of 2006, as opossed to old 2002 OECD baskets. Mobile baskets have
been updated with current traffic weights and volumes. The changes are significant enough to
prohibit the use of the new baskets with old data.

The baskets contain an SMS element, they include calls to several mobile networks, and they do
not cover international calls. In addition, MMS element is included in the basket, while both MMS
and SMS are separated for peak and off-peak times, and on-net and off-net destinations. Also,
voicemail is included in the baskets, whereas off-net calls can be directed to several networks.
There are 3 different baskets, based on low, medium and high usage levels. All packages analysed
in this study are Post-Paid packages. Some of the main properties of the ”2006 OECD” baskets
are:

• Low usage basket with:
30 outgoing calls per month + 33 SMS messages
22% of calls are to fixed line phones, 70% to mobile phones, 8% to voicemail

• Medium usage basket with:
65 outgoing calls per month + 50 SMS messages
21% of calls are to fixed line phones, 72% to mobile phones, 7% to voicemail

• High usage basket with:
140 outgoing calls per month + 55 SMS messages
20% of calls are to fixed line phones, 73% to mobile phones, 7% to voicemail

Each basket also has a unique definition of time of day distribution and call duration, and includes
the monthly rental, and any registration charges distributed over 3 years.

The two most prominent operators in each country are covered, based on available subscriber
numbers (except for Switzerland - the 3 most prominent = Swisscom, Sunrise and Orange). All
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relevant packages from each operator are considered, but the final results presented here only
show the cheapest package for each basket.

The asterisk (*) behind the package name means that the package name and its structure have
changed between 2006 and 2007. The package chosen at any time is the cheapest package from
that provider for the usage profile in question. This may give rise to significant price changes over
time.

The balance of fixed and usage in the mobile baskets varies considerably between countries, as
the preferred packages in some countries contain a lot of calling time included in the fixed charge.

A full description of the methodology can be found at the end of this report.

The names of the tariff packages used in the basket analysis are found in the table below.

2. In order to show a price trend, the ”2006 OECD” baskets have been used. Mobile services from
2006 till 2007 are used. The graphs will show the average price developments for the EU countries,
using a simple average across all member countries per year. The averages cover the cheapest
package from the same mobile operators.

From 2007, Bulgaria and Romania are also included.
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1.5.1 2006 OECD baskets

Figure 17

Entries with an asterisk (*) after the name have changed the package name and structure since last year
Sources for Switzerland: Teligen, OFCOM Switzerland calculations
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Figure 18

Entries with an asterisk (*) after the name have changed the package name and structure since last year
Sources for Switzerland: Teligen, OFCOM Switzerland calculations
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Figure 19

Entries with an asterisk (*) after the name have changed the package name and structure since last year
Sources for Switzerland: Teligen, OFCOM Switzerland calculations

1.5.2 Simple average across all mobile operators
The simple national average for Switzerland is calculated on the basis of the data for three leading mobile
operators (Swisscom, Sunrise and Orange). These values are considerably higher than the European
average regardless of the usage level and the year considered. In 2007, the best result for the Swiss
basket (low usage basket) was 55%more expensive. For the other baskets, the difference was over 61%.
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Figure 20

Sources for Switzerland: Teligen, OFCOM Switzerland calculations

Figure 21

Sources for Switzerland: Teligen, OFCOM Switzerland calculations
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Figure 22

Sources for Switzerland: Teligen, OFCOM Switzerland calculations

1.6 Call termination on mobile networks
This section presents the per-minute interconnection charges for fixed call termination on the networks
of mobile operators based on the first three minutes of a call at peak rate. Where available charges for
call termination on the networks of 3G operators and service providers (MVNO and resellers) have been
included. Charges are for calls originated in the same countries.

In the following charts information is shown for 92 mobile operators in the EU (representing almost 100%
of the EU mobile market) and for 3 mobile operators in Switzerland. Where available, information on
mobile-to-mobile termination rate has been indicated in the notes.

1.6.1 EU and national average
The following chart shows the trend at EU level in the (weighted) average fixed-to-mobile termination
charges for all mobile operators in the EU and in Switzerland since October 2005. The EU trend should
be considered as indicative, since Bulgaria and Romania have been included only in 2007.

The national averages for all mobile operators in each Member States are weighted average charges
based on the number of subscribers and the termination rate of each operator at 1 October 2007.

Where available, national averages based on interconnection traffic data have been shown. This gives
a better indication of EU national average.

Where available, data for 3G operators and service providers have been taken into account. The 2007
exchange rates have been applied to the non euro-zone countries for previous years.

Despite the continuing decline, termination charges remain on average more than 9 times higher than
the fixed interconnection charges (double transit).

The trend shows that termination charges have continued to decrease and at October 2007 the EU av-
erage termination charge was 12% lower than one year before (-24% respect October 2005). The most
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significant reductions1 have occurred in Slovenia (-53%), Belgium (-36%) and Austria (-26%). Reduc-
tions around 20% have taken place in France and Germany. However, mobile termination rate remain
very high in Bulgaria and Estonia (more than 40% above the EU average) and in Ireland (almost 25%
above the EU average).

Despite a constant fall (5.1% between 2005 and 2006 and 9.6% between 2006 and 2007) the average
price charged by Swiss operators in 2007 for call termination on mobile networks was still 34.02% higher
than the European average. The Union member countries overall also exhibited a downward trend, so
the gap separating Switzerland from its neighbours is not narrowing.

Figure 23

Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

When one examines Figure 24, which gives a more comparable image, it must be stated that the mobile
telephony operators active in the Swiss market demand prices which are among the highest in Europe.
In the European comparison, there are only two countries in which charges were higher in 2007 (Estonia
and Bulgaria). 11 out of 25 countries are below the European average; the cheapest price is charged in
Cyprus (2.06 euro-cents).

1National average calculated on the basis of subscribers
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Figure 24

Sources for Switzerland: Telecom operators, OFCOM Switzerland calculations

Figure 25

Data on interconnection traffic was not available so that it was not possible to calculate this value for Switzerland.

The following charts show the individual fixed-to-mobile interconnection charges for 92 mobile operators
in the EU (95 with Switzerland). Cyprus shows the lowest charge (1.93 euro-cents) whereas the highest
charge is found in Estonia with 22.37 euro-cents.

Information for mobile operators in Bulgaria is confidential. Data published in the XII Implementation
Report concerning Luxembourg were not correct. Mobile termination rates for Austria are set according
to a draft NRA’s measure.
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Figure 26

(a) (b) following

Sources for Switzerland: Telecom operators



Chapter 2

Fixed market

This section looks at the number of fixed telecommunications operators (fixed voice telephony and net-
work services) and at the level of competition in the fixed market. It includes data on the number of
fixed network operators and public fixed voice telephony operators authorised to provide public voice
telephony and to operate a public network at July 2007. The estimated number of players actually active
in the fixed market and the incumbents’ market shares in the fixed voice telephony market have also
been shown.

Data on the number of operators refer to July 2007, while data on the incumbents’ market shares in the
fixed voice telephony market refer to the end of 2006.

Information has been provided by national regulatory authorities.

2.1 Players in the fixed market
Under the new regulatory framework for electronic communications, operators are only subject to a gen-
eral authorization regime. Undertakings may be required to submit a notification but may not be required
to obtain an explicit decision or any other administrative act. Granting of individual rights of use is re-
quired only for scarce resources such as radio spectrum or numbers.

Given the above, the database set up by the national authorities may be very different across the Member
States and may include a variety of operators: fixed network operators, service providers, voice over IP
services, cable operators as well as wireless local loop, and mobile and satellite operators for the fixed
part of their networks and services.

Some Member States are now not able to provide detailed information on the number and types of ser-
vices provided by the operators that may include other services in addition to public telephony and/or
public network services. Therefore, the figures on the number of operators should be considered only as
estimates. Furthermore, in some Member States the figure for 2006 is not comparable with the previous
implementation reports given the change in the authorization regime.

The figures do not take into account operators acting as resellers or offering services based exclusively
on pre-paid cards. The figures include cable TV operators that also provide voice telephony or network
services.

While it is difficult to measure the exact difference since 2006, data shows that there has been an in-
crease in the number of operators authorised to provided fixed services, even if to a lower extent than in
previous years.

As of December 2006 the total number of major competing operators (i.e. operators that along with the
incumbent operator have a combined market share of around 90% of the global telephony market) in the
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EU is around 98. In ten Member States there are five or more major competing operators. In six new
Member States, competition is still at an early stage with the incumbents’ retaining more than 90% of the
market and a low level of competition mainly concentrated in the international calls market.

Data on the number of operators were provided by the national regulatory authorities and refer to July
2007. Data on the market shares refer to December 2006.

Figure 27

Only countries that have provided data for the two years are taken into account
Switzerland: not applicable

2.1.1 Public fixed voice telephony operators
The chart below shows the total number of operators that are actually offering publicly available tele-
phony services. ’Publicly available telephone service’ is defined as a service available to the public for
originating and receiving national and international calls and access to emergency services through a
number or numbers in a national or international telephone numbering plan.

The figures indicate the total number of local and/or national operators, including the incumbent, effec-
tively providing commercial voice telephony and network services to residential and/or business cus-
tomers irrespectively of the scope of their offer (national/international calls). Cable operators providing
public voice telephony are also included as well as managed VoIP operators.

Figure 28 shows that with 72 active providers, Switzerland belongs to the leading countries. In compar-
ison with 2006, 12 new players have appeared on the market, an increase of 20%.
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Figure 28

Bulgaria: VoIP operators are excluded
Germany: Simple resale providers are not included
Greece: The number of operators who have presented revenues from voice telephony services during 2005 and 2006 respectively are only taken into account
Spain: The number of operators as of July 2006 refers to what was defined as ”Telefonía vocal pública (prestador de servicios” for the 12th Implementation Report
Netherlands: Data as of 14-9-2007. OPTA changed its systems and policies regarding registration of active operators in electronic communications in 2005/2006
Austria: Estimations based on numbers of 2006
Poland: Estimation
Finland: Estimation: weighted average of each operating area weighted by total number of subscriptions in each area
United Kingdom: Exact figures not available.
Source for Switzerland: OFCOM Switzerland. Data refer to December 2005 and 2006

The following chart shows the estimated number of managed VoIP operators offering public voice tele-
phony services ’Managed VoIP (voice over broadband) operator’ is defined as an operator providing a
publicly available telephone service (PATS) using voice over internet protocol technology (VoIP), whereby
the operator controls the quality of service provided. Unmanaged voice and ’peer to peer’ services should
not be included. PATS should include access to emergency services.

In Switzerland, 30 operators share the IP telephony market. Of these players, the majority (about 60%)
sell this service on PSTN/ISDN connections and the minority on CATV or optical fibre connections. The
main providers in this sector are Cablecom, Sunrise and Econophone. Switzerland is therefore among
the leaders (7th out of 28) among the European countries which have the largest number of operators
offering this service.
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Figure 29

Bulgaria: The exact number of VoIP operators is not available due to the free of licensing and any notification regime for ISPs in Bulgaria before the adoption of the new Electronic Communications Law in
May 2007. The number of licensed data transfer networks who have stated provision of VoIP of end 2006 is 16
Denmark: Data derived from MDA
Cyprus: Data not available
Hungary: Data at the end of 2006
Netherlands: VoIP data as of March 2007
Austria: Estimations based on numbers of 2006
Poland: Estimation at the end of 2006
Portugal: Nomadic VOIP only
Finland: Estimation
United Kingdom: Exact figures not available
Source for Switzerland: OFCOM Switzerland. Data refer to December 2005 and 2006

Many new entrants concentrate their business on specific segments of the market or limit their activity
to local areas, thus having a limited impact on the national market as a whole. To get an idea of the
number of main players that are effectively competing with the incumbent at national level, the following
chart shows, for each country, the number of operators that had a combined market share, based on
revenues, of 90% on the total voice telephony market (all types of calls1). In December 2007 three new
countries (Denmark, Greece and Italy) had five or more major competing operators (including the in-
cumbent) with such a combined market share. This is an improvement from last year figures where only
seven countries had such a combined market share. These figures give an idea of the number of major
players operating in each national market, although in many cases competition is largely asymmetric,
with incumbents continuing to hold a strong position. This situation can be observed in the new Member
States, where the fixed incumbent still dominates the fixed voice market.

In the Swiss fixed network voice telephony market, four providers share at least 90% of the market. This
means that Switzerland is positioned alongside the average of the European countries, at the same level
as the Czech Republic, Estonia, Poland or Portugal.

1Local calls to internet, local phone calls, long-distance and international calls as well as calls to mobile
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Figure 30

Operators that along with the incumbent operator have a combined market share of 90% of the voice telephony
Source for Switzerland: OFCOM Switzerland. Data refer to December 2005 and 2006

2.2 Incumbents’ market share in the fixed voice telephony market
This section shows the incumbents’ market share in the fixed voice telephony markets.

Apart from the overall fixed voice telephony market, submarkets for fixed calls to mobile networks, na-
tional fixed calls (including phone local calls, local calls to internet, long-distance calls and fixed calls to
mobile networks) and international fixed calls are also shown.

It has to be noted that in Switzerland local and long-distance calls data have no longer been collected
since 2003 due to the introduction of the closed numbering plan in March 2002. Since that date, the his-
toric operator has applied a new charging system which offers only one tariff, regardless of distance. We
therefore decided to display for 2003 and the following years an aggregated indicator which combines
local and long-distance calls.

Figures for market shared are calculated on retail revenues and outgoing minutes of traffic. Market share
based on retail revenues exclusively refers to revenues from call markets and does not include any ac-
cess revenue.

The EU averages are weighted according to the population of each MS. Furthermore, data from Bulgaria
and Romania have not been taken into account as both countries were not part of the EU in the period
covered (2004-2006).

The market shares are based on traffic/revenues from publicly available telephone services and include
managed Voice over IP Services (VoIP) and calls made from public payphones. Traffic/revenues from
peer-to-peer VoIP, simple reselling and calling cards are excluded. However, the above criteria are not
followed by all MSs. For this reason the figures are not strictly comparables between countries.

Figures have been provided by NRAs and refer to 31 December 2006 (data for the United Kingdom are
for calendar year). Data for some countries (like Germany, Cyprus and Finland) are estimations by NRAs.
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2.2.1 EU average incumbents’ market share
The following charts show the trend for the EU weighted average of the incumbents’ market share in the
major segments of the voice telephony market since 2004.

Given that data were not available for all countries and for all types of calls, the EU average should be
considered as indicative. In particular, the overall fixed telephony market share in term of revenues in
2004 is an average of countries that represent 95.5%, and 97.7% for 2005 and 2006 of the EU population
respectively.

Market share data based on volume of traffic for 2005 and 2006 represent 100% of EU population, while
the data for 2004 are based only on a number of countries representing 96,6% of the EU population.

The market share of the Swiss incumbent based on retail revenues and on the volume of traffic is to
some extent smaller than the weighted average of the EU incumbents’ market share. At the end of 2006
the difference was some 6 points in terms of revenue and 4 points in terms of traffic.

Figure 31

(a) (b)

Sources for Switzerland: OFCOM Switzerland calculations

Considering the incumbents’ average market share based on revenue, one can notice that Switzerland
is below the European average for all segments indicated (EU - Figure 32(a) and CH – Figure 32(b)).
In 2006, the Swiss new entrants had up to a 5-point market share lead in the national call segment, a
4-point lead in the fixed to mobile segment and a 1-point lead in the international market segment.
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Figure 32

(a) (b)

The figure for international calls and calls to mobiles are averages of countries that represent between 97.2% and 97.4% of the EU population for the concerned period. The figure for national calls market is
an average of countries that represent 95.5% of the EU population for 2004 and 97.7% for 2005 and 2006. National calls include phone local calls, local calls to internet, long-distance calls and calls to mobile
Source for Switzerland: OFCOM Switzerland calculations

The following chart shows the indexes of concentration for the fixed telephony market in the MSs at 31
December 2006 based on the Herfindhal-Hirschman index. This is a market concentration index defined
as the sum of the squares of the market share of the competitors in the relevant markets. The index
can take the value of 10 000 when the market is entirely controlled by a single firm and it decreases as
concentration reduces. The indexes are calculated on the basis of retail revenues, except for Germany,
Estonia, Luxembourg, Netherlands, and Finland where they are calculated on the basis of traffic volume.
Comparisons between the other MSs should be considered as indicatives, since the reference markets
are not completely homogeneous.

In terms of concentration in the different market segments, it is clear that Switzerland is favourably po-
sitioned in comparison with other European countries. It is at the same level as Sweden, Austria or
Denmark, i.e. among the countries where the market is shared relatively equitably between the players.
The country in which market concentration is least prevalent is Germany.
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Figure 33

Data for Germany, Netherlands and Luxembourg using call volumes
Ireland: National calls figure is the sum of the square of operators that account for 93% of voice telephony market. International calls figure is the sum of the square of that account for 91% of voice telephony
market. All fixed calls figure is the sum of the square operators that account for 92% of voice telephony market. Figures exclude VoIP
Netherlands: Based on 90-95% of market volume, data for 2006
Finland: National calls figure is the estimated average in each operating area. International calls figure is based on SMP analysis conducted in 2005. Fixed Calls is the estimated average in each operating
area
United Kingdom: Overstated figure due to use of wholesale data to calculate revenues from operators not providing data
Source for Switzerland: OFCOM Switzerland calculations

2.2.2 Incumbent’s overall market share in each Member State
The following charts shows the incumbents’ market share in the overall fixed voice telephony market by
retail revenues and by minutes of outgoing traffic. All types of calls are included: local phone calls, local
calls to internet, long-distance calls, international calls and fixed calls to mobile networks. Market share
based on retail revenues does not include any access revenue. Figures are not available for some MSs.
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Figure 34

Switzerland: not applicable

In relation to market share, Swisscom was positioned fourth in terms of revenue (58.5%) and fifth in
terms of minutes (58.1%) in the European ranking.
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Figure 35

(a)

(b)

Source for Switzerland: OFCOM Switzerland calculations. Internet local calls are not included

2.2.3 Incumbent’s market share in the different segments of the market
The following charts show the incumbents’ market share in the national calls, international calls and fixed
calls to mobile networks by retail revenues and by minutes of outgoing traffic. The national calls market
includes local phone calls, local calls to internet, long-distance calls and fixed calls to mobile networks.
Figures are not available for some MSs.

In relation to the incumbent’s market share in the national call segment in terms of revenue and traffic,
we can see that the situation in Switzerland is relatively competitive with the country ranking fifth in both
comparisons. However, countries such as Germany and the United Kingdom have demonstrated that
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the market shares of new entrants can be significantly increased.

Figure 36

(a)

(b)

Source for Switzerland: OFCOM Switzerland calculations. Internet local calls are not included

In comparison with the other European incumbents, at the end of 2006, in terms of revenue (Figure
37(a)), Swisscom’s international call market share was lower than that for most European countries.
The sole exceptions are the market shares for international calls in the Czech Republic, Germany, Italy,
Austria and Sweden. The situation is different in the case of market share based on minutes (Figure
37(b)): in this case 11 countries have a lower market share in the international calls segments.



58 Fixed market

Figure 37

(a)

(b)

Source for Switzerland: OFCOM Switzerland calculations

Figure 38 shows the market shares in terms of minutes and revenue for calls from the incumbent’s fixed
network to a mobile network. With 56.6% of market share expressed in minutes, Swisscom was in the
25% of historic operators with the lowest market shares. Swisscom’s market share in terms of minutes
is slightly lower than that for revenue (57.1%).
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Figure 38

Source for Switzerland: OFCOM Switzerland calculations

2.2.4 VoIP market share
The following chart shows the available data for operators’ market share on the voice over broadband
market. The market shares have been calculated on the basis of outgoing minutes of traffic for all fixed
calls as of 31 December 2006. The figures consider only managed VoIP services meaning publicly avail-
able telephone services (PATS) using voice over internet protocol technology), whereby the operator
controls the quality of service provided though an IP network, at a speed over 128 Kbit/sec. Unmanaged
voices over IP and peer-to-peer services are not included. However, the above criteria are not followed
by all MSs and the figures are not strictly comparables between countries. Furthermore, for most of
the countries the figures are NRAs estimates. Managed VoIP services are not provided in Cyprus and
Malta. Data are not available for missing countries. Data for Romania includes providers of PATS using
IP technology to connect end users, irrespective of the fact that they are connected or not to internet.

Figure 39 illustrates the market shares in terms of traffic in the Voice over IP segment (VoIP). At the end
of 2006, with a market share of 0.1%, Switzerland was poorly positioned compared to the 13 countries
with a simple average of 3.8%, and far behind France with 14%.
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Figure 39

Source for Switzerland: OFCOM Switzerland calculations

2.3 Consumers’ choice of fixed operators
This section analyses the fixed voice telephony market from the point of view of consumers. It gives
information on the percentage of subscribers using an alternative provider other than the incumbent (for
phone services and direct access) and the facilities used by alternative operators for the provision of
voice telephony.

The data presented below have been provided by the national regulatory authorities and, unless other-
wise indicated, report the position as of July 2007. Figures for countries not included in the charts are
not available and are not always comparable with those published in previous reports due to changes
in the methodologies and/or in the classifications used by the Member States. Furthermore, separate
data for type of calls are not available in a number of Member States. Information on consumers’ use of
alternative providers is unavailable in a number of new Member States. For these reasons the figures
presented in this section should be considered as indicative.

2.3.1 Percentage of subscribers actually using an alternative provider other than
the incumbent

Incumbents’ customers have the possibilisty of using an alternative provider, either by dialling a call-by-
call prefix (carrier selection, CS) or by choosing to route all calls by default to the network of an alternative
operator (carrier pre-selection, CPS). The use of an alternative operator through carrier selection/carrier
pre-selection does not exclude the possibility of also using the incumbent’s services. Direct access
is also available to users through alternative operators’ proprietary wireline/wireless access or through
unbundled local loops leased from the incumbent. The following charts shows the percentage of EU sub-
scribers (residential and business) uing an alternative provider for local, long distance and international
calls and for direct access.

The methodology for the calculation of the percentage of subscribers (residential + business) actually
using a provider other than the incumbent operator for national calls is the following:

1. LOCAL CALLS: x:y
X = sum of all alternative operators’ subscribers (residential + business) with CPS contract + sum of
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all alternative operators’ subscribers (residential + business) with direct access for voice telephony
(ULL and proprietary infrastructure).
Y = total number of residential + business subscribers of the incumbent and new entrants, with a
standard/party/group telephone lines access. Direct telephone line access provided by an alterna-
tive operator can either be through proprietary infrastructure or full ULL .

2. LONG DISTANCE & INTERNATIONAL CALLS: x:y
X = sum of all alternative operators’ subscribers (residential + business) with CPS contract + 50%
of the sum of all alternative operators’ subscribers (residential + business) with CS contract + sum
of all alternative operators’ subscribers (residential + business) with direct access for voice tele-
phony (ULL and proprietary infrastructure).
Y = total number of residential and business subscribers of the incumbent and new entrants, with a
standard/party/group telephone lines access. Direct telephone line access provided by an alterna-
tive operator can either be through proprietary infrastructure or full ULL (in the latter case, please
consider the number of unbundled active lines, and not the total number of unbundled lines).

3. DIRECT ACCESS
Total number of subscribers with direct access, fully ULL connection or with a cable access owned
by an alternative operator

.
The following charts illustrate the percentage of subscribers using an alternative provider for voice tele-
phony services through carrier selection and/or carrier pre-selection and/or direct access. Where avail-
able, separate figures for national and international calls are given.

Figures for some countries are not comparable with 12th Implementation Report due to a change in the
national data collection or to different data provided by NRAs.

As of July 2007, almost 30% of EU subscribers used an alternative provider to route international calls,
almost 28% for national calls. At the same time, direct access from alternative providers was used by
13.5% of EU subscribers. Since last year, the percentage of subscribers using an alternative provider
has significantly grown. The trend of the EU average should be considered as indicative, since not all
data are available for all Member States.

One in three consumers is making use of the services of alternative providers for making national or
international calls in Switzerland. The absolute values for Switzerland regarding international calls are
higher than the European average (39.8% vs. 29.8%). In regard to national calls, Switzerland is also
10 points higher than the weighted European average. The picture is different for direct connections:
86.1% of connections are offered by the incumbent, at the same level as in Europe (the average stands
at 86.5%). We note that during the period in question, Switzerland nearly closed the gap separating it
from these neighbours.
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Figure 40

(a) (b)

(c)

Belgium: Data as of end 2006
Denmark: The data is not available in Danish statistics
Germany: Estimation for international calls
Greece: Data as of end 2006
Spain: Distinction of subscribers among different type of calls cannot be given, the number provided in each case if for the sum of national and international calls
France: Only full unbundled lines are accounted in the alternative operators’ direct access. VLB subscribers (8.6 millions Estimate) are not taken into account neither in the numerator or in the denominator
but in the case of full unbundling 83 millions of direct access lines including cable, full unbundling and naked ADSL)
Ireland: Subscriber data is not available. This figure is based on the number of indirect access paths as a percentage of total direct and indirect access paths in the market. No distinction between call types
Italy: Figures are not homogeneous with previous year. Direct access including Full ULL, shared access, VULL, FTTH
Cyprus: Estimated figure to be 5% to 7% (for both national and international calls)
Lithuania: Until the year 2007 subscribers of fixed telephony were counted according to the number of contracts (one subscriber could have several lines), now subscribers of fixed telephony according to the
number of access lines (own or rented)
Malta: Maltese NRA is still missing part of this data from the incumbent
Netherlands: Data as of end march 2007, approximation, based on 90-95% of market volume
Austria: Data is for Q1/2007
United Kingdom: 2007 data not yet available - end 2006 figures are shown. Direct access Cable plus OLO (including full LLU); excludes WLR
Source for Switzerland: OFCOM Switzerland calculations. Data refer to December 2005 and 2006
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Figure 41

Direct access is the total number of subscribers with direct access, fully LLU connection or with a cable access owned by an alternative operator

Belgium: Data as of end 2006
Denmark: The indicate figure comprises only direct access via. PSTN or ISDN and thus excludes direct access to fixed network telephony via. Cable or WIMAX. Please note that direct access through
alternative operators presently owned by TDC is included in the reported figures
France: Full unbundled lines are not taken into account in the direct access figures of alternative operators. VoB (almost 8.6 millions) are not taken into account either in the numerator (they are no requested)
and in the denominator except in the case of full unbundling. Total (3 millions lines) cable + full unbundling and naked ADSL
Italy: Data non in homogeneous terms with previous year. Direct access including Full ULL, shared access, VULL, FTTH
Cyprus: Approximation 1.9%, based on 90-95% of market volume
Malta: We are still missing part of this data from the incumbent. It is expected that data for 2007 will be available soon and will be sent as soon as received
Netherlands: Data as of 31-3-2007, approximation, based on 90-95% of market volume
Austria: 2007: data for Q1/2007
Finland: National are local calls, long distance calls and call from fixed to mobile (estimated)
United Kingdom: 2007 data not yet available - end 2006 figures are shown. Direct access Cable plus OLO (inc full LLU); excludes WLR
Source for Switzerland: OFCOM Switzerland calculations. Data refer to December 2005 and 2006

2.3.2 Facilities used by new entrants for the provision of voice telephony
This section provides information on the facilities used by new entrants to offer voice telephony, partic-
ularly to residential users.

Data have been provided by the national regulatory authorities and refer to July 2007.

Alternative operators can route users to their network either through a carrier selection system (CS),
whereby a user dials a prefix on a call-by-call basis, or by carrier pre-selection (CPS), where the user’s
calls are routed to the new entrants’ network on an automatic basis. New entrants can also provide voice
services via direct access to users (through proprietary wire/wireless access or through unbundled local
loops leased from the incumbent).

These facilities are not mutually exclusive and very often the same operator uses all three at the same
time depending on the type of customers (business or residential), the type of services (national or inter-
national calls), the geographical area, the availability of LLU, etc. The following figures should therefore
be read separately and not aggregated as country totals.

The following four charts show the number of operators using full local loop unbundling, shared access
and propietary infraestructure by Member State for July 2007. The charts also present an estimate of the
number of operators using these facilities as a percentage of the number of active alternative operators
(excluding the incumbent). The figures do not show to what extent the operators are offering services to
residential and/or business users; nation-wide or only in local areas; in some cases it is not possible to
discern whether operators offer all types of calls or only long-distance and international calls.

As of 1 July 2007, 21.15% of EU alternative operators offered the voice telephone service through full
unbundled local loop, 8.41% through shared access and 29.40% through propietary infraestructure.
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In April 2007, unbundling of the local loop became a reality in Swiss law, whereas this instrument was
already in effect in the Union countries at the beginning of 2001. It is from this perspective that the dif-
ferences between Switzerland and the European Union countries should be interpreted. We should also
mention that shared access to the subscriber connection is not regulated in Switzerland.

In July 2007, no operator was yet offering services on unbundled connections. It was only in the second
half of 2007 that the first offerings appeared. We estimate that about ten operators have unbundled
connections as of the beginning of 2008.

As far as the operators with their own access infrastructure are concerned (Figures 42 and 45), we
observe that Switzerland has 44, corresponding to 61.1% of the alternative providers offering public tele-
phony services on the fixed network. In terms of absolute numbers, Switzerland is very well positioned,
since it is in third place. However, this level of excellence is tempered by the fact that the majority of
operators actually have a very low proportion of direct connections; the latter are mainly targeted at
business customers. Today, only the cable operators offer a genuine alternative access to individuals.
Although access via optical fibre is growing, the fact that marketing of this option is not very common on
Swiss territory (only in specific geographical areas for the public at large) implies that for the time being
it represents a tiny proportion of alternative connections.

Figure 42

Belgium: LLU figure refers to the number of agreements
Bulgaria: Not available
Denmark: Number of agreements between the incumbent and alternative operators. Information about whether these operators are actually offering public voice telephony through the LLU’s and shared
access lines, is not available
France: In case of public service delegations, only the operators chosen by local administration have been accounted
Italy: Number of agreements signed with the incumbents.- Source: Incumbent’s data
Netherlands: Data for full LLU and shared access as of end March 2007. Proprietary access includes Regional cable operators, many using VoB. Dozens of very small local FTTH initiatives offer telephony
services, but specific data on this is not available
Austria: Estimation
Poland: November 2007: Number of LLU agreements with incumbent: 9 (two operators are actually offering public voice telephony through LLU)
Finland: Includes major incumbent operators offering services outside their own SMP area
United Kingdom: for LLU Number of agreements with the incumbent - actual number will be smaller; mid 2007 data not yet available. For shared access: 2007 data not yet available - end 2006 figures are
shown. For proprietary infrastructure, data is not available
Source for Switzerland: OFCOM Switzerland
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Figure 43

Belgium: LLU refers to the number of agreements
Bulgaria: Not available
Denmark: Number of agreements between the incumbent and alternative operators. Information about whether these operators are active or non-active is not available
France: In case of public service delegations, only the operators chosen by local administration have been accounted
Italy: Number of agreements signed with the Incumbent- Source: Incumbent
Lithuania: Number of agreements between the incumbent and alternative operators, there is no information whether they are used for fixed telephony or not
Netherlands: Data for full LLU as of end March 2007
Poland: November 2007: Number of LLU agreements with TP S.A.: 9 (two operators are actually offering public voice telephony through LLU)
United Kingdom: For LLU Number of agreements with BT - actual number will be smaller; mid 2007 data not yet available
Source for Switzerland: OFCOM Switzerland calculations

Figure 44

Belgium: LLU refers to the number of agreements
Bulgaria: Not available
Denmark: Number of agreements between the incumbent and alternative operators. Information about whether these operators are active or non-active is not available
Estonia: No shared access users
France: In case of public service delegations, only the operators chosen by local administration have been accounted
Italy: Number of agreements signed with the Incumbent- Source: Incumbent
Netherlands: Data for full LLU and shared access as of 31-3-2007. Proprietary access includes Regional cable operators, many using VoB. Dozens of very small local FTTH initiatives offer telephony
United Kingdom: For shared access: 2007 data not yet available - end 2006 figures are shown
Source for Switzerland: OFCOM Switzerland. No shared access
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Figure 45

Belgium: LLU refers to the number of agreements
Bulgaria: Not available
Denmark: Number of agreements between the incumbent and alternative operators
France: In case of public service delegations, only the operators chosen by local administration have been accounted
Italy: Number of agreements signed with Telecom Italia - Source: Telecom Italia
Lithuania: Proprietary infrastructure includes cable TV operators that provide fixed telephony
Netherlands: Data for full LLU and shared access as of 31-3-2007. Proprietary access includes Regional cable operators, many using VoB. Dozens of very small local FTTH initiatives offer telephony
United Kingdom: Data not available
Source for Switzerland: OFCOM Switzerland calculations

2.4 Fixed number portability
Fixed number portability enables fixed subscribers to retain their number when they move from one op-
erator to another.

Figures are provided by NRAs and refer to the number of transactions calculated up to 1st October each
year, unless stated otherwise under each table.

Number portability is not yet in place in Romania and Bulgaria however it expected to start being imple-
mented in 2008.

Only one country (Slovakia) has started to implement fixed number portability in 2007.

Fixed number portability has continued to play an important role in encouraging competition. As of
October 2007, almost 19 million subscribers in 23 Member States have ported their number since the
introduction of this possibility (5 million from October 2006 and October 2007). Apart from the countries
that have introduced fixed number portability only during 2007 (Malta and Slovakia), there has been
significant growth in the amount of fixed numbers ported in Greece, Spain, France, The Netherlands,
Slovenia and Czech Republic.

Inter-operator prices for fixed number portability refer to the amount charged by the incumbent to the
recipient operators for porting one telephone geographic number (excluding VAT). This price may vary
depending on a number of factors. In some countries the price for a non - geographic number is differ-
ent. Where available, information on price for non-geographic number portability is added in the footnote.

In Estonia, Lithunia and Malta, there is no charge for the porting of fixed numbers.

According to the data at our disposal for 22 Member States, the EU weighted average price as of October
2007 for a fixed number ported is Euro 9.69. Prices in the Czech Republic, Ireland, Austria and Finland
are significantly higher than the EU average, while in 7 Member States (Belgium, Denmark, Germany,
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Latvia, Italy, Slovenia and Sweden) prices are below Euro 10. The fixed number portability is free of
charge in Lithuania and in Estonia. Since October 2006 a significant decrease in the price for number
portability has occurred in Ireland (-48%), Portugal (-60%), Slovenia (-50%), and Sweden (-70%). No
country had significant price increase.

The price in Switzerland (10.52 Euros) is nearly the same as the European average (9.69 Euros). In-
cumbent operators charge more for number portability in seven European countries. In three countries
– Malta, Lithuania and Estonia – the operator does not make a charge.

Figure 46

Data is not available for UK, Poland and Italy (2007)
Number portability is not yet available in Bulgaria and Romania
Estonia, Malta, Lithuania: Numbers are ported free of charge
France: Data for 2006 fixed ported numbers has changed due to new methodology
Luxembourg: The data as from August 2006
Malta: Started first quarter 2007
Netherlands: Since December 2006 OPTA has exact numbers, differing from estimates in previous years
Slovakia: From January to October 2007. Price only charged for Complex order (ISDN, DDI) - Price for DDI only
Source for Switzerland: OFCOM Switzerland. Data refer to December 2005 and 2006

2.5 Public voice telephony tariffs
This section examines the charging system, the line rental charges and the main tariffs for public fixed
voice telephony charged by the incumbent operators in each Member State in September 2007. The
price trend over the past 10 years is also analyzed.

The incumbent operators are: Belgacom for Belgium, BTC for Bulgaria, Telefonica O2 for Czech Repub-
lic, TDC for Denmark, Deutsche Telekom for Germany, Elion for Estonia, OTE for Greece, Telefonica
for Spain, France Telecom for France, Eircom for Ireland, Telecom Italia for Italy, CYTA for Cyprus, Lat-
telekom for Latvia, TEO for Lithuania, P&T Luxembourg for Luxembourg, Magyar Telekom for Hungary,
Maltacom for Malta, KPN for the Netherlands, Austria Telekom for Austria, Polish Telecom for Poland,
Portugal Telecom for Portugal, RomTelecom for Romania, Telekom Slovenije for Slovenia, Slovak Tele-
com for Slovakia, TeliaSonera for Finland, TeliaSonera for Sweden, and British Telecom for the United
Kingdom. In Switzerland, the incumbent telecommunications operator is Swisscom.

The incumbent operators still retain a large market share, but new entrants are increasingly gaining
market share by offering cheaper prices for certain types of calls (usually long-distance (national) or in-
ternational) or destination and/or using chepaer technologies (IP). The prices charged by incumbents
do not necessarily, therefore, represent the lowest prices available. A comparison between the rates
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charged by incumbents and alternative operators for a sample of countries is also shown.

The figures and information are taken from a study carried out for the Commission by Teligen, Harris In-
teractive UK Ltd. The data are collected from primary sources (i.e. directly from the incumbent operators).

NRAs were given the possibility to check these data before finalizing this report. All NRAs, with the ex-
ception of Italy and Hungary, provided comments and approved these data.

Different sets of charges for fixed national voice telephony services are shown in the following sections:

• the minimum costs for different types of calls (local, national, international calls and calls towards
mobile networks), depending on the charging system adopted;

• the monthly rental charged by incumbent operators;

• the charges for a composite basket of calls (local, national, international fixed calls and calls to
mobile), that gives an estimate of the average monthly spending by a typical ”European busi-
ness/residential user” for the whole range of calls;

• the charges for a basket of national calls, that gives an estimate of the average monthly spending
by a typical ”European business/residential user” for fixed national calls;

• the basket of international calls for each country that indicates the average price of a single call from
the originating country to OECD destinations. In addition, the price of individual calls to specific
destinations is also shown;

• the price of some individual calls (3- and 10-minute local, national and international calls) at peak
time, inclusive of any initial charge. For those countries where unit-based charging is used, the
price of a whole unit is calculated.

For the various types of calls, a benchmark based on a comparison with US and Japan is also included.
For the USA, the prices for national calls are those charged by Verizon (in New York City) and the prices
for international calls are those charged by AT&T. For Japan, the national call prices are those charged
by NTT and the international call prices are those charged by KDD.

The EU average tariffs shown in the charts are weighted average (by population of the Member States).

2.5.1 Charging system
The billing system for public voice telephony services usually comprises two components: an initial
charge applied at the beginning of a call and a charge for the remainder of the call (that may not depend
on the type of initial charge used).

Initial charges

There are different types of charges applied at the beginning of a call, either alone or in combination. The
charging method used for the remainder of the call may not depend on the type of initial charge used.
The types of charges are:

• Call set-up charge rose at the start of the call (when the call is answered). This charge does not
offer any call time. Per second or per unit charges apply from the beginning of the call;

• Initial charge that is used in the same way as call set-up, but in addition includes a certain number
of seconds call time before normal time-based charging starts;
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• Unit charge in effect works the same way as the initial charge: A full unit is charged at the beginning
of the call, providing a certain number of seconds call time until the next unit is charged. Depending
on the principle used by the operator (synchronous / asynchronous) the numbers of seconds call
time in the first unit may be less than the specified unit duration;

• Minimum charging is normally used with per second billing, to ensure the operator obtains minimum
revenue per call. If the call duration is short, the actual call charge may be less than the minimum
charge. In such cases the minimum charge will be applied.

In the calculation of the minimum charge for calls using per second billing it is assumed that the call is
terminated as soon as it starts, making the minimum charge for the call equal to any call set-up or defined
minimum call charge. If no such additional charges exist, the minimum charge will be zero.

Charging system during the call

There are, in principle, 3 ways of charging calls. The fact that most operators tend to publish the duration
charges on a per minute basis does not itself indicate which system is used. The 3 principles are:

• Real time charging (also known as ”per second billing”) allows the cost of the call to be calculated
to the exact duration of the call (normally nearest second). A call set-up charge, initial charge or
minimum charge may be applied to this structure, in addition to the duration charge;

• Unit based charging uses a fixed price unit. The duration of this unit will vary with the destination
of the call and time of day. Call duration will always be raised to a multiple of whole units, so the
user will nearly always pay for more time than is used. A call set-up charge may be applied to this
structure, but is relatively rare;

• Fixed period charging uses a variable price, but fixed duration unit. The call is normally charged
on a per minute basis, or per 6 seconds. The price for the period will vary with destination and time
of day. The charged duration of the call will be raised to a multiple of whole periods. A call set-up
charge or initial charge is often implemented in the form of a higher charge for the first minute or
period. This initial charge may vary with destination and time of day.

The real time charging method can be perceived to be the one fairest to the customer, as he/she will
only pay for what is actually used. This does however not guarantee that this method will always give the
lowest overall prices. What has happened in some countries is that when going from a unit-based system
to real time charging the average per minute price have been kept the same. The cost per call has then
often been seen to go up because an additional (and new) call set up charge has been added. Especially
medium duration calls may suffer, depending on the price structure before and after the change.

But it is no doubt that the real time charging method is more convenient to the user, as it is easier to
understand and relate to.

The added cost of call set up charges is by some operators offset by a duration allowance per call, mak-
ing the first part of the call ”free” once the call set up charge is levied. This provides a similar mechanism
to the minimum charge used by some other operators.

In Switzerland the historic operator applies a unit-based charging system (CHF 0.10 for x seconds) for
all types of calls.
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Figure 47

Sources for Switzerland: Telecom operators

Figure 48

Initial charges for international calls will normally follow similar rules as for national calls. Where unit based charging is used the initial period duration covered by the first unit may change with the destination.
In most countries prices are the same for business and residential customers.
Sources for Switzerland: Telecom operators
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Figure 49

Sources for Switzerland: Telecom operators

2.5.2 Monthly rental charged by the incumbent operator
The following charts show the incumbent’s monthly line rental charges for residential and business users
in September 2007 and September 2006. In order to reflect the real charges actually paid by users,
values are expressed in Euro, including VAT for residential users and excluding VAT for business users.

A number of countries have different rental charges for business and residential customers.

In some countries the monthly rental will depend on where in the country the line is connected. The
charges shown are for the capital/most densely populated area.

In Switzerland, the monthly charge for an analogue connection (Economy Line) is CHF 25.25, including
7.6% VAT, which corresponds to 15.31 Euros. In 2007, the price charged in Switzerland exceeded the
weighted European average by about 0.41 Euros. The monthly charge is higher than in Switzerland for
11 European countries.



72 Fixed market

Figure 50

Sources for Switzerland: Telecom operators

With regard to the price of an analogue business line excluding VAT, Switzerland is well placed in the
international comparison, with the price charged slightly below the weighted average of the 27 Union
countries (14.22 Euros vs. 15.2 Euros).

Figure 51

Sources for Switzerland: Telecom operators

The following charts show the EU weighted average variation in nominal terms of the residential and
business monthly line rental charge.

The same charts have been produced for Switzerland. Since the liberalisation of the telecommunica-
tions market, which generally took place in 1998, line prices have gradually increased in the European
Union countries. This phenomenon is known as tariff readjustment. Its origin lies in the fact that lines
were generally subsidized by revenue from calls. However, what was possible or even desirable in a
monopoly is no longer the case in a market which is supposed to be competitive and it became imperative
to adapt prices to reflect actual costs. In Switzerland, this kind of readjustment has not been observed;
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the only recorded changes were due to increases in VAT (increasing from 6.5% to 7.5% on 1 January
1999 and from 7.5% to 7.6% on 1 January 2001). VAT in Switzerland has remained at 7.6%. We note
that the absence of increases in Switzerland has had the positive effect of closing the gap which sepa-
rates Switzerland from her neighbours.

Figure 52

Sources for Switzerland: Telecom operators

Figure 53

Sources for Switzerland: Telecom operators

2.5.3 Average monthly expenditure (composite call basket)
The figures presented in this section are intended to provide an estimate of the average monthly ex-
penditure of a ”standard” European consumer (business and residential). The Basket Methodology for
Telecommunications Cost Comparison has been devised by the OECD and accepted in most countries
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as the most stable and neutral method of comparison.

The user is assumed to have a contract for the provision of voice telephony services with the incum-
bent operator and to use only this operator for all types of calls (local, national, international, calls to
mobile). Since consumers are making increasing use of call-by-call carrier selection, in particular for
specific highly discounted types of calls (i.e. international and national), the figures given below are
purely indicative, and do not necessarily reflect the cheapest solution available.

The charts below show the average monthly expenditure for standard residential and business users as
of September 2007, expressed in Euro, based on the standard tariffs charged by the incumbent oper-
ators (i.e. excluding any discount packages). This means that lower costs can be achieved if the user
subscribes to one or more discounted packages.

The basket of calls used to estimate average monthly expenditure is the ”2000 composite OECD basket”
which includes fixed national calls, international calls and calls to mobile networks.

The OECD residential/business baskets are defined as follows (on an annual basis):

• The fixed (i.e. non-recurring) charges include the annual line rental charge plus the charge for the
installation of a new line (depreciated over 5 years). Fixed charges for residential users include
VAT, while for business users VAT is excluded.

• The usage charge for residential users refers to a basket of 1.200 national calls to fixed lines, plus
120 calls (with an average duration of 2 minutes) to mobile networks (representing 10% of the
number of calls to fixed lines), plus 72 international calls (representing 6% of the number of calls
to fixed lines). The usage charges for national calls to fixed lines are calculated with a weighted
distribution over 14 distances from 3 to 490 km, at representative times of day (4 calls during the
week and 2 during the weekend). The call duration varies from 2.5 to 7 minutes, depending on
time and distance. The usage for residential users is weighted towards off-peak hours, and with
typically long calls. Only 36% of the calls are within normal business hours; 74% are for distances
below 10 km; 9% are for distances above 100 km.

• The usage charge for business users refers to a basket of 3 600 national calls to fixed lines plus
360 calls (with an average call duration of 2 minutes) to mobile networks, plus 216 international
calls. The usage charges for national calls to fixed lines are calculated with a weighted distribution
over 14 distances from 3 to 490 km, at representative times of day (4 calls during the week and 2
during the weekend), and with a call duration of 3.5 minutes regardless of time of day and distance.
The usage for business users is weighted towards business hours, and with typically short calls.
Over 86% of the calls are within normal business hours; 64% are for distances below 10km; 12.5%
are for distances above 100 km.

A full description of the methodology can be found at the end of this report.

There was a revision of the OECD baskets in February 2006.

Highlights of the new 2006 OECD baskets are:

• 5 new baskets for Low, Medium and High residential usage and business baskets for SOHO and
SME usage;

• Fixed to Mobile calls now include calls to up to 4 national mobile networks, weighted by subscriber
numbers;

• A range of tariff packages from the incumbent operator are now included, with automatic selection
of the cheapest package for each basket;

• Traffic weights and volumes have been updated with recent information.
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Low usage residential basket: The usage charge for low usage residential users refers to a basket of
600 calls, where 76% (456 calls) are to national fixed lines, 19% (114 calls) are to mobile networks,
and 5% (30 calls) are to international destinations. The usage for residential users is weighted
towards off-peak hours, and with typically long calls. 58% of the calls are within normal business
hours; 76.5% are for distances below 10 km; 7% are for distances above 100 km.

Medium usage residential basket: The usage charge for low usage residential users refers to a basket
of 1200 calls, where 75% (900 calls) are to national fixed lines, 23% (276 calls) are to mobile
networks, and 2% (24 calls) are to international destinations. The usage for residential users is
weighted towards off-peak hours, and with typically long calls. 55.5% of the calls are within normal
business hours; 70% are for distances below 10 km; 11.5% are for distances above 100 km.

High usage residential basket: The usage charge for low usage residential users refers to a basket
of 2400 calls, where 65% (1560 calls) are to national fixed lines, 31% (744 calls) are to mobile
networks, and 4% (96 calls) are to international destinations. The usage for residential users is
weighted towards off-peak hours, and with typically long calls. 60.5% of the calls are within normal
business hours; 78% are for distances below 10 km; 7% are for distances above 100 km.
The usage charges for national calls to fixed lines for residential users are calculated with a weighted
distribution over 14 distances from 3 to 490 km, at representative times of day (4 calls during the
week and 2 during the weekend). The call duration varies from 3.7 to 7 minutes, depending on
time and distance.

SOHO business basket: The usage charge for low usage residential users refers to a basket of 1800
calls, where 67% (1206 calls) are to national fixed lines, 29% (522 calls) are to mobile networks, and
4% (72 calls) are to international destinations. The usage for business users is weighted towards
business hours, and with typically short calls. 79% of the calls are within normal business hours;
68.5% are for distances below 10 km; 12.5% are for distances above 100 km.

SME business basket: The usage charge for low usage residential users refers to a basket where 30
users each have 2800 calls, where 72% (2016 calls) are to national fixed lines, 20% (560 calls) are
to mobile networks, and 8% (224 calls) are to international destinations. The usage for business
users is weighted towards business hours, and with typically short calls. 81% of the calls are within
normal business hours; 70.5% are for distances below 10 km; 11% are for distances above 100
km.

The usage charges for national calls to fixed lines are calculated with a weighted distribution over 14
distances from 3 to 490 km, at representative times of day (4 calls during the week and 2 during the
weekend). The call duration varies from 1.9 to 3.1 minutes, depending on time and distance.

The different 2006 OECD baskets may select different tariff packages as the cheapest. The revision
brought a new element into the baskets, namely the inclusion of more tariff packages for each country.
This allows for a comparison of the ”standard” package with the ”cheapest” package.

2000 composite OECD basket

On the basis of the basket established by Teligen, Swiss residential users pay Euro 35.9 per month for
a standard range of services. Figure 54 shows that Switzerland is positioned near the European aver-
age. In 16 European countries (out of 27) the cost of the basket is higher. We also note that Japan, a
non-European country considered, is among the least attractive countries.
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Figure 54

Source for Switzerland: Teligen T-Basket

The same exercise was carried out for businesses and the results are displayed in Figure 55. The cost
of a standard basket of services in Switzerland is 82.6 Euros. The United Kingdom and Japan are at the
bottom of the table. One very interesting fact is that the results for businesses have a greater spread than
those for residential users. This would appear to indicate very diverse practices in the different countries
in terms of product segmentation.

Figure 55

Source for Switzerland: Teligen T-Basket

2006 OECD baskets

In Switzerland, residential users pay 27.5 Euros for a low usage basket (Figure 56), while consumers in
14 other European countries pay a higher price. The cost of the medium usage residential basket (Figure
57) in Switzerland is among the highest in Europe (39.7 Euros). Moreover, the high charge of 69.2 Euros
for the high usage basket (Figure 58) puts Switzerland in 10th place (out of 28) for the highest price. With
a monthly charge of 43.2 Euros, excluding VAT, Switzerland is ranked 9th in terms of the most expensive
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European SOHO business baskets (Figure 59). Swiss business users pay 1642.7 Euros, excluding VAT,
for the SME basket (Figure 60) which ranks Switzerland 10th in Europe.

Figure 56

Source for Switzerland: Teligen T-Basket

Figure 57

Source for Switzerland: Teligen T-Basket
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Figure 58

Source for Switzerland: Teligen T-Basket

Figure 59

Source for Switzerland: Teligen T-Basket
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Figure 60

Source for Switzerland: Teligen T-Basket

Comparison of the ”standard” package with the ”cheapest package”

Total cost for ”standard” package is compared with the equivalent cost for the ”cheapest” package.

As some operators do not clearly publish a range of discount package options, only standard package
is included in such cases.

In Switzerland there is only a moderate difference between the cheapest and the standard baskets,
for both residential and business users. For residential users the “cheapest” basket costs 31.39 Euros
while the “standard” basket costs 4.59 Euros more. For business users the cost is 70.85 Euros for the
“cheapest” basket and the “standard” costs an additional 11.79 Euros. The biggest differences between
“cheapest” and “standard” baskets were recorded in Slovakia, over 12 Euros for residential users, and
in Belgium, over 39 Euros for business users.

The “cheapest” residential basket in Switzerland is below the EU27 average (34.95 Euros). This is also
true for the cheapest business package. The highest residential tariff packages were recorded in Fin-
land, while Cyprus had the lowest. For the business composite basket, the UK and Japan are the most
expensive, with Denmark and Germany the cheapest.
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Figure 61

Source for Switzerland: Teligen T-Basket

Figure 62

Source for Switzerland: Teligen T-Basket
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2.5.4 Trend of the basket for fixed national calls (composite basket)

Figure 63

(a) (b)

Source for Switzerland: Teligen T-Basket

2.5.5 Incumbent operator price for an average fixed international call (interna-
tional call basket)

The basket of international calls for each country provides an estimate of the average cost of an interna-
tional call.

For the basket comparison of international PSTN call charges, the OECD traffic weight basket method-
ology is used. The basket calculates an average charge for calls to all OECD destination countries.

The residential basket includes VAT. Call charges are weighted between peak and off-peak hours: 25%
for peak hours and 75% for off-peak hours. The business basket excludes VAT. Call charges are
weighted 75% for peak hours and 25% for off-peak hours. International call charges vary widely with
the destination, and the basket results are based on a weighted average call charge. Traffic weighting
is used, as defined by the OECD for the destination weighting, as per the revision in 2000. This method
applies a weight to each destination based on the traffic volumes reported on that route (ITU statistics).

All tariffs are standard prices from incumbent operators, and both these operators and new entrants may
offer lower prices.

The EU average value is the average of the EU countries weighted according to the national population.

A full description of the methodology can be found at the end of this report.

In terms of the cost of international calls, Switzerland is in an exceptional position as only one country
(Cyprus) has more attractive prices, either for residential users (Figure 64) or for businesses (Figure 65).
Moreover, the prices charged are well below the weighted European average. For a country such as
Switzerland, which is traditionally orientated towards exporting, this situation is encouraging. Japan, with
prices which literally go through the roof, is at the other end of the league table.
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Figure 64

Source for Switzerland: Teligen T-Basket

Figure 65

Source for Switzerland: Teligen T-Basket

Figure 66 shows the price of an international call in the European Union countries and Switzerland be-
tween 2000 and 2007. In Switzerland, competitive pressure exerted by the new entrants had some very
rapid and marked effects between 1998 and 2000; prices fell by almost 80%, regardless of the type of
user (business or residential). Since then, the recorded fall has been negligible.
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Figure 66

(a) (b)

Source for Switzerland: Teligen T-Basket

2.5.6 Price of fixed national calls by the incumbent operator
Prices charged by the incumbent operators for individual fixed national calls

This section shows the prices charged by the incumbent operators for individual fixed calls (the same
call prices apply to business and residential users). For those countries where unit based charging is
used, the cost of the amount of full units is calculated. Any call set-up charges, minimum charges and/or
call specific duration allowances have been taken into account.

Prices refer to peak hours (weekdays 11:00 am) and are expressed in euro-cents including VAT. Except
where otherwise specified, the figures refer to September 2007. Prices are indicated for three-minute
and ten-minute calls over two distances: 3 km (equivalent to a local call) and 200 km (equivalent to a
national call). In several countries the tariff changes at exactly one of these distances: in these cases,
the rates for the lower distance band are used.

The price of a three-minute call is more affected by the magnitude of the call set-up charge than the price
of a ten-minute call.

Where different tariff packages exist, the basic, residential package is selected. Otherwise the standard
tariff is used. No discount packages are taken into account.

The EU average value is the average of the EU countries weighted according to the national population.

Regardless of call duration (3 or 10 minutes), the prices charged for local calls in Switzerland are clearly
above the EU27 weighted average. For a 3-minute local call (Figure 67), prices are higher only Belgium
and Slovakia. The situation is slightly different for a 10-minute call (Figure 68), with five countries ap-
plying higher tariffs. We note that Switzerland’s poor showing is largely attributable to the introduction,
in spring 2002, of a single national distance-independent rate. Following the introduction of this new
method of charging, the price of local calls increased whilst that of national calls decreased. It should
also be noted that, in the majority of the countries considered, prices remained stable between 2006 and
2007.
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Figure 67

Source for Switzerland: Teligen T-Basket

Figure 68

Source for Switzerland: Teligen T-Basket

With regard to prices charged for national calls (Figures 69 and 70), Switzerland is well placed in the
international comparison. Indeed, regardless of call duration, Swiss prices are clearly below the EU27
weighted average. In 2007, the lowest prices were in Slovenia, 8.64 euro-cents for a 3-minute call (18.19
euro-cents in Switzerland), and in Cyprus, 24.36 euro-cents for a 10-minute call (48.50 euro-cents in
Switzerland). Poland had the highest charges for a 3-minute call (43.34 euro-cents), whereas Slovakia
was the most expensive for a 10-minute call (144.35 euro-cents).
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Figure 69

Source for Switzerland: Teligen T-Basket

Figure 70

Source for Switzerland: Teligen T-Basket

Figure 71 shows the evolution, from 2000 to 2007, of local and national prices for a 3-minute call in the
European Union countries and in Switzerland. With regard to local call prices, it should be noted that
they remained fairly stable for both 3-minute and 10-minute calls throughout the period in question. The
prices of a national 3-minute call, on the other hand, fell in the geographical areas considered. Between
2005 and 2007, the changes were insignificant in Europe and non-existent in Switzerland, the market
seeming to have stabilised itself. However, the evolution recorded for the Union is smoother because it
takes several countries into account. This is also due to the fact that since 2002, Switzerland has had
a single distance-independent price, and this explains why the two curves meet. One can draw similar
conclusions from the analysis of the trend in prices for 10-minute calls shown in Figure 72.
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Figure 71

(a) (b)

Source for Switzerland: Teligen T-Basket

Figure 72

(a) (b)

Source for Switzerland: Teligen T-Basket

2.5.7 Price of fixed national calls by alternative operators
This section compares the prices charged for public voice telephony services by the incumbent opera-
tors and by the largest competitor in each Member State. The tariff packages selected will impact on this
comparison, although care has been taken to ensure reasonable comparability.

In Switzerland, the comparison was made with Swisscom’s main competitor, Sunrise, though this does
not automatically mean that it represents the cheapest alternatives available to consumers. The prices
are those of October 2007 and correspond to the peak rates. If one compares the price of a 3-minute
local or national call (Figures 73 and 75), Sunrise charged 20% less. The same comparison made for a
10-minute call (Figures 74 and 76) show Sunrise’s prices 10% lower than Swisscom’s. It should be noted
that this narrowing of the difference is largely explained by the fact that the two operators do not apply the
same charging systems. Swisscom applies a unit-based charging system (CHF 0.10 per x seconds) and
Sunrise charges by the second; the results are therefore dependent on the choice of the exact number of
minutes on which the comparison is based. In fact, if the number of minutes considered corresponds to
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the precise moment at which the switch to the next additional unit occurs, Swisscom’s prices are compar-
atively less attractive. We further note that since Switzerland now has only distance-independent prices,
it is not necessary, unlike in other countries, to carry out an analysis which is differentiated according to
the distance of the call (local or national).

In this report the following second largest operators have been covered for the year 2007. In some cases
there has been a change of ”second operator” from last year, and these are marked with an *.

Table 1

Second largest Competing service type
Belgium Telenet PSTN / IP
Bulgaria Orbitel IP
Czech Rep. Radiokomunikace PSTN / IP
Denmark Tele2 PSTN
Germany Arcor PSTN
Estonia Starman * IP
Greece Tellas * PSTN
Spain Ono Cable
France NeufCegetel PSTN
Ireland BT Ireland PSTN
Italy Wind PSTN
Cyprus CallSat ?
Latvia Telecom Baltija * PSTN / IP
Lithuania Lietuvos Gelezinkeliai PSTN
Luxembourg Tele2 PSTN
Hungary Tele2 PSTN
Malta – –
Netherlands Pretium * PSTN
Austria Tele2UTA PSTN
Poland Tele2 * PSTN
Portugal Novis * PSTN
Romania RCS&RDS PSTN
Slovakia GTS Nextra PSTN / IP
Slovenia T-2 * IP
Finland Elisa PSTN
Sweden Tele2 PSTN
UK Virgin Media * PSTN / IP
CH Sunrise PSTN

Looking at Figures 73 to 76, there are two more interesting general trends to be observed. The first is
that there are still substantial differences in price between the historic operator and its main competitor,
which means that competition has not yet resulted in completely homogenised prices. The second lies in
the fact that in certain countries, the alternative operator charges a higher price than the historic operator.
The reality is therefore always more complicated than one might first imagine.
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Figure 73

Sources for Switzerland: Telecom operators

Figure 74

Sources for Switzerland: Telecom operators
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Figure 75

Sources for Switzerland: Telecom operators

Figure 76

Sources for Switzerland: Telecom operators

2.5.8 Incumbent operator price of calls to EU, Japan, USA
The following charts show the prices of a 10-minute international call (including VAT) during peak hours
(weekday 11:00 am) to four different destinations: Near EU country, Distant EU country, USA and Japan.
Figures are expressed in Euro, including VAT, and they refer to the European incumbent operators and
the EU weighted average. The table below summarizes the definition of near and distant EU destination
countries.
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Table 2

From: Near EU Far EU
BE FR EL
BU EL PT
CZ DE FI
DK SE EL
DE FR EL
EE FI EL
EL IT DK
ES PT DK
FR BE EL
IE UK EL
IT EL DK
CY EL DK
LV SE EL
LT SE EL
LU DE EL
HU AT FI
MT IT FI
NL DE EL
AT DE EL
PL DE EL
PT ES DK
RO HU PT
SK CZ FI
SI AT FI
FI SE EL
SE DK EL
UK FR EL
CH DE EL

As far as calls to Switzerland’s immediate neighbours (Figure 77) are concerned, it was assumed that
Germany was the closest country to Switzerland. It is apparent that in the international comparison a
Swiss user pays relatively little to make a 10-minute call to Germany. Only users in Sweden and Cyprus
enjoy more attractive conditions. Furthermore, the cost in Switzerland is well below the weighted Eu-
ropean average. A 10-minute call to Germany made through the incumbent operator costs 0.73 Euros
(CHF 0.12/min).

Figure 77

Sources for Switzerland: Telecom operators

Figure 78 shows the price of a 10-minute call made between each country examined and its most distant
neighbour. For Switzerland, this was deemed to be Greece. Once again, the situation turns out to be
favourable in Switzerland, since it is ranked sixth in the list of cheapest countries, just behind Cyprus,
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Romania, Luxembourg, Slovakia and Slovenia. A 10-minute call to Greece costs 1.52 Euros or CHF
0.25/min.

Figure 78

Sources for Switzerland: Telecom operators

Figure 79 shows the cost of a 10-minute call to the USA. Switzerland has the second cheapest prices,
behind only Cyprus.

Figure 79

Sources for Switzerland: Telecom operators

For a 10-minute call to Japan (Figure 80), the prevailing conditions in Switzerland are also attractive, as
Switzerland is placed in the group of the cheapest countries.
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Figure 80

Sources for Switzerland: Telecom operators

2.5.9 Alternative operators’ price for fixed international calls
The equivalent prices for competitor providers in the EU countries are shown in the charts below. One
competitor per country has been analyzed. The prices are shown for a 10 minute call, at peak time
weekdays. Prices include VAT and are applicable for September 2007.

For Switzerland, the comparison was made with the prices charged by Sunrise, Swisscom’s main com-
petitor, which does not necessarily mean that they are the cheapest solutions available on the market.

As was shown in the preceding section, the prices charged in Switzerland are well below the European
average and it is extremely rare to findmore advantageous conditions. In spite of the very low prices billed
by the dominant operator, it is still possible for a Swiss user to benefit from the substantial advantages
available from the competition. Thus the difference for a 10-minute call with the main alternative operator
is:

• -16.7% for a call to the nearest neighbour country or to the USA (Figures 81 and 83);

• -24.0% to the most distant EU member country and to Japan (Figure 82 and 84).
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Figure 81

Sources for Switzerland: Telecom operators

Figure 82

Sources for Switzerland: Telecom operators
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Figure 83

Sources for Switzerland: Telecom operators

Figure 84

Sources for Switzerland: Telecom operators

2.6 Call termination on incumbent’s fixed network
This section analyses the interconnection charges for call termination on the incumbent’s fixed network.
The figures show the charges per minute based on the first three minutes of a call at peak-time, VAT
excluded.

The figures may have been approved by the NRA or simply agreed between operators, where the legal
framework does not require NRA approval.

The following chart shows the EU weighted average for the interconnection charges since 2005 for local
level, single and double transit. The exchange rates for 2007 have been applied to the years 2005-2007
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for the non euro-zone countries. Compared to October 2006, the EU weighted average charge for call
termination on the incumbent fixed networks, is still decreasing (for single transit and for double transit
(-0.13 euro-cent)) however it has remained stable for local level. When comparing the categories of fixed
interconnection fees, double transit represent in 2007 about twice the price of local level. Looking at the
evolution of the interconnection charges on a per-country basis the following comments can be made:

• The lowest local level interconnection fee is to be found in the United Kingdom (0.11 euro-cent),
and Cyprus (0.31 euro-cent). Finland has the second highest interconnection fee for local and the
highest fee for single transit at 1.92 euro-cents. Lithuania has the highest fee for local and double
transit, respectively at 2.61 and 3.5 euro-cents, however the data for single transit in this country
is not available;

• Sweden and the United Kingdom have the lowest single transit interconnection fees, respectively
0.12 and 0.23 euro-cents;

• Romania has lower interconnection charges at all levels than Bulgaria;

• The downward trend continues in Estonia (-60% for local level and -46% for single transit), Slovakia
(-69% for local level and +42% for single transit), Malta (-48% for all levels).

Figure 85 shows the evolution (2005-2007) for the EU 85(a) and for Switzerland 85(b). During the period
in question, interconnection charges for double transit fell by 26.4%, i.e. slightly more than the Union
average (19.4%). As far as single transit charges are concerned, the differences are less pronounced in
Switzerland, with a reduction of 16.4% compared to 11.7% for the Union.

Compared to the European average, double transit costs are 2.7% higher in Switzerland and single tran-
sit charges are at the same level. It should be mentioned once again that in Switzerland there are no
local termination charges. This means that an operator wishing to terminate a call in a third-party network
must pay a minimum of regional interconnection charge.

Figure 85

(a) (b)

Source for Switzerland: Swisscom Price Manual up to and including Version 6.60. Note: In Switzerland, single transit relates to regional call termination and double transit refers to national call termination.
Local transit is not offered in Switzerland and is therefore not considered

The following three charts show the interconnection charges for the local level, single and double tran-
sit as of October 2006 and 2007. It should be noted that there are no local interconnection charges in
Switzerland.
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Figure 86

Bulgaria: No local level is applied for fixed-to-fixed interconnection of the incumbent operator and the alternative operators. The fixed-to-fixed rates of the incumbent for ”metro segment” are stated here
according to the interconnection agreements in force. ”Metro Segment”, as defined in the BTC Reference Interconnect Offer, is ”used for calls through one regional point of interconnection to subscriber,
served by a local exchange, connected to the same regional point of interconnection in the same city”. The prices indicated here are in compliance with the last RIO
Czech Republic: 0.30 CZK Peak/ 0.15 CZK Off peak
Denmark: The data reported is from 30th of June 2007
Germany: 0.0052 Euro Peak /0.0036 Euro Off Peak
Luxembourg: Based on the small distances in Luxembourg
Netherlands: These charges are one operator rates for local calls
Romania: the same charges are applied to all mobile operators
Slovakia: Prices set according to TO’s decision, valid from 27th October 2007
Finland: Based on the average of 38 SMP-operators call termination charges. Termination charges varies from 1.5 euro-cent/min to 2.44 euro-cent/min Average is 1.92 euro-cent/min and median charge is
1.98 euro-cent/min. Price comparison of fixed call termination can be found at FICORA’s WebPages at: http://www.ficora.fi/en/index/tutkimukset/tutkimukset/tukkuhintavertailut.html
Sources for Switzerland: Telecom operators

Figure 87 shows the interconnection charges for single transit and illustrates the change which occurred
between 2006 and 2007. In contrast to the previous year when it was exactly at the EU average level,
in 2007 Switzerland was ranked 9th (15th in 2006).

Figure 87

Lithuania: Only local and national level IC. National IC includes single and double transit
Netherlands: Not regulated
Finland: Based on the average of 38 SMP-operators call termination charges. Termination charges varies from 1.5 euro-cent/min to 2.44 euro-cent/min Average is 1.92 euro-cent/min and median charge is
1.98 euro-cent/min. Price comparison of fixed call termination can be found at FICORA’s WebPages at: http://www.ficora.fi/en/index/tutkimukset/tutkimukset/tukkuhintavertailut.html
Sources for Switzerland: Telecom operators

http://www.ficora.fi/en/index/tutkimukset/tutkimukset/tukkuhintavertailut.html
http://www.ficora.fi/en/index/tutkimukset/tutkimukset/tukkuhintavertailut.html
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Figure 88 shows that the double transit charge in Switzerland (1.15 Euros-cents), as in previous years,
was above the weighted EU average in 2007 (+2.7%), but the gap is becoming smaller.

Figure 88

Bulgaria: Mobile-to-fixed local termination rate: According to the interconnect conditions provided in the RIO of the Bulgarian incumbent operator, mobile-to-fixed interconnection is realized only at double
transit level the rates are different from those for fixed-to-fixed interconnection (5.11 euro-cents per minute)
Czech Republic: Double transit not used
Estonia: Data is not available
Luxembourg: a ’double transit’ isn’t foreseen in Luxembourg
Lithuania: Only local and national level IC. National IC includes single and double transit
Netherlands: These charges are one operator rates for national calls
Sources for Switzerland: Telecom operators

2.7 Call termination on alternative operators fixed network

Figure 89

Legend: L: Local, S: Single transit, D: Double transit
Cyprus, Hungary, Romania, Slovenia, Finland, United Kingdom: Data not available
France: Data not available
Ireland: No transit data available
Switzerland: data not available





Chapter 3

Broadband access and pricing

3.1 Broadband access definitions
This section provides data on the number and type of fixed broadband lines supplied by both incumbent
operators and new entrants in the EU and in Switzerland. It also contains information on access lines
provided by means of alternative technologies such as wireless access (WLL), fibre and cable modems.

Information has been provided by the national regulatory authorities through the ONP COM02-18 and
COCOM07-35 REV1 questionnaires on data for local broadband access. Given the rapid developments
in this sector, it has been agreed with NRAs to update the questionnaires on a regular basis in January
and July. Unless otherwise stated, the data below refer to the market situation at 1 January 2008.

The definitions used in the charts and data below are as follows:

• Fully unbundled lines: Fully unbundled lines supplied to other operators, excluding experimental
lines. In the case of full unbundling, a copper pair is rented to a third party for its exclusive use.
As fully unbundled lines (LLU) supplied by the incumbent operator to the new entrants could in
principle be used for services other than broadband, the total number of LLU for access to internet
will be lower than the total number of LLU.

• Shared access lines supplied by the incumbent to new entrants: Shared access lines supplied
to other operators, excluding experimental lines. In the case of shared access, the incumbent
continues to provide telephony service, while the new entrant delivers high-speed data services
over that same local loop.

• Bitstream access: Supplied to new entrants. Bitstream access refers to the situation where the
incumbent installs a high-speed access link to the customer premises and then makes this access
link available to third parties, to enable them to provide high-speed services to customers. Bitstream
depends in part on the PSTN and may include other networks such as the ATM network. Bitstream
access is a wholesale product that consists of the provision of transmission capacity in such a way
as to allow new entrants to offer their own, value-added services to their clients. The incumbent
may also provide transmission services to its competitor, to carry traffic to a ’higher’ level in the
network hierarchy where new entrants may already have a broadband point of presence.

• Simple resale: In contrast to bitstream access, simple resale occurs where the new entrant receives
and sells on to end users - with no possibility of value added features to the DSL part of the service
- a product that is commercially similar to the DSL product provided by the incumbent to its own
retail customers, irrespective of the ISP service that may be packaged with it. Resale offers are
not a substitute for bitstream access because they do not allow new entrants to differentiate their
services from those of the incumbent (i.e. where the new entrant simply resells the end-to-end
service provided to him by the incumbent on a wholesale basis).
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• Incumbent’s DSL lines: Provided to end users by the incumbent, its subsidiaries or partners (for
example an associated company such as a joint venture providing ISP services).

• WLL: Internet broadband connections by means of wireless local loop (sometimes referred to as
fixed wireless access).

• Cable modem: Internet broadband connections by means of cable TV access.

• L.L. or Other traditional wireline access: Internet broadband connections by means of dedicated
capacity (Leased Lines) provided over metallic copper pairs, including tail ends or partial circuits.
”Incumbent’s leased lines” includes only retail lines and excludes lines provided to other opera-
tors. ”New entrants’ leased lines” includes all retail lines provided to end users, even if based on
wholesale lines supplied by the incumbent.

• Fibre to the home: Internet broadband connections by means of fibre optic.

• Satellite: Internet broadband connections via satellites.

• Powerline communications: Internet broadband transmitted over utility power lines.

• Other categories: Internet broadband connections by means of local area networks, other.

• The figures relating to Switzerland include ADSL and cable modem connections only. The other
means of accessing the internet have not been considered, due to the lack of information in our
possession. However, the quantitative importance of these other types of access represents a
negligible proportion of the overall broadband market.

• Retail access: Access provided to end users.

• Incumbents are defined as the organisations enjoying special and exclusive rights or de facto
monopoly for provision of voice telephony services before liberalisation, regardless of the role
played in the provision of access by means of technologies alternative to the PSTN.

• ”New entrants” refers to alternative telecommunications operators, as well as internet service providers
(ISPs).

• Broadband capacity: Capacity equal to, or higher than, 144 Kbit/s.

3.2 Wholesale access
This section shows the availability of fixed wholesale access lines supplied by incumbent operators to
new entrants. Separate figures are provided for fully unbundled lines, shared access, bitstream access
and resale.

As can be seen from the table at the end of this section, data are not always available, especially as re-
gards wholesale lines. Occasionally, older data than January 2008 is used. The table below shows the
number of agreements between operators for LLU, shared access, bitstream and resale as at 1 January
2006, 2007 and 2008.

Figure 90
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Table 3 Number of agreements for full ULL, shared access, bitstream access and resale, 2005-2007

N. of agreements on fully N. of agreements on N. of agreements on N. agreements on
unbundled lines shared lines bitstream access resale lines

JAN 06 JAN 07 JAN 08 JAN 06 JAN 07 JAN 08 JAN 06 JAN 07 JAN 08 JAN 06 JAN 07 JAN 08
BE 8 9 9 8 9 9 11 13 13 18 18 18
BG 3 3 3 1 3 2
CZ 4 6 6 4 6 6 22 21 19
DK 21 21 25 7 8 8 11 14 18 11 11 14
DE 100 103 109 18 18 20 3 27 31
EE 7 7
EL 12 14 19 2 7 7 10 15 16
ES 13 17 21 10 13 13 30 25 23 2 2
FR 21 21 5 20
IE 3 5 7 4 5 7 9 11 14
IT 25 27 31 6 9 13 239 248 162
CY 2 3 2 3
LV 2 2 2 2 2 2 11 11 10
LT 1 2 12 9 10
LU 4 4 5 4 4 5 7 6 7 7
HU 6 7 9 4 7 9 20 20 25
MT 11 19 11
NL 10 10 9 10 10 9 5 5 5
AT 29 36 37 29 3 3 46
PL 8 8 6 19
PT 3 5 5 2 1 1 8 7 8
RO 17 17 17 17
SI 3 3 3 3 3 12 12 6 4 3
SK 12 16
FI
SE 131 131 26
UK 53 55 57 29 31 33 24 30 38 619 582 541
EU 448 351 394 291 158 179 436 448 453 712 677 634
CH 0 0 9a 0 0 0 0 0 0 30 32b 35c

aAs of February 2008
bAs of May 2007
cAs of March 2008
Source for Switzerland: www.providerliste.ch

This table shows the distribution of wholesale access lines supplied by the incumbent operators to new
entrants. A solid increase has been registered during 2007 in the number of wholesale unbundled local
loops (fully unbundled lines and shared access lines). The growth of wholesale LLU lines, representing
12.8% of the activated PSTN lines in the EU, was 47.7%, from 15.9 million in January 2007 to nearly 23.5
million in January 2008. This increase comprises nearly 5.9 million newly added fully unbundled lines
and 1.7 million newly added shared access lines. The number of shared access lines increased from
5 million to 6.7 million lines, while fully unbundled lines went up from 10.9 million to a remarkable 16.8
million. Bitstream hadmoremoderate growth. Nearly 0.6 million new lines have been added during 2007.

In addition to the incumbents’ wholesale products, a number of alternative operators are also providing
their own wholesale DSL lines to other competitors. However, these data remain largely unavailable and
have not been presented below.

Following the revision of the Telecommunications Act which entered into force on 1 April 2007, the domi-
nant operator is now obliged to provide several types of access service, including fully unbundled access
to the local loop for an undefined period and high-speed bitstream access for a period limited to four years.
On the other hand, shared access to the local loop is not provided for in the Act.

Though the first steps towards unbundling of the local loop in Switzerland have been modest, they are
quite encouraging. In fact, in January 2008, Swisscom had already signed nine contracts with alternative
operators, an entirely satisfactory figure in comparison with other countries, as it puts Switzerland on the
same footing as Belgium, the Netherlands and Hungary. However, at that time the number of lines ac-
tually unbundled, i.e. approximately 700, can be considered as negligible. Nevertheless, it is expected
to grow at a steady pace as local exchanges are equipped to allow co-location of equipment and as the
alternative operators agree to make the necessary investment.

However, the situation is different with regard to high-speed access. In fact, since Swisscom considered
that it did not occupy a dominant position in the wholesale high-speed market, it refused to provide a

file:www.providerliste.ch
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basic offer for this type of access. Following a study by the Competition Commission which concluded
that Swisscom was dominant in the market in question, on 22 November 2007 the Communications
Commission (ComCom) obliged the historic operator to offer high-speed access to other telecommuni-
cations service providers at cost-based prices. Swisscom lodged an appeal against this decision with
the Federal Administrative Court and the matter is currently in hand.

The “resale” category includes a high-speed connection service freely marketed by Swisscom for several
years in the wholesale market at prices which the company itself defines. In December 2007, there were
438,000 units under this heading, i.e. 6000 more than in the previous year. In comparison with other
countries, reselling plays an important role in Switzerland. This situation is explained by the fact that
since the alternative operators do not want to construct an access network, they were forced to use this
sole solution in order to be able to market high-speed services.

Figure 91

Sources for Switzerland: Telecom operators
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Figure 92

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007. Data for the Czech Republic are confidential
Sources for Switzerland: Telecom operators

Figure 93

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007. Data for the Czech Republic are confidential
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Figure 94

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007. Data for the Netherlands are confidential

Figure 95

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators. Only DSL and cable modem services are taken into account

3.3 Retail broadband access
This section provides information on the deployment of fixed broadband access lines by incumbents
(and their subsidiaries or partners) and by new entrants (alternative telecom operators or Internet Ser-
vice Providers) to end-users.

Internet broadband access can be provided by different means: DSL lines, cable TV access (cable
modem), wireless local loop (WLL), fibre, dedicated leased lines and other access (such as satellite,
dedicated leased lines, powerline communications, local area networks, etc.).
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New entrants’ DSL lines can be provided to end users by means of fully unbundled or shared access
lines, bitstream access or resale. In some Member States, new entrants have started rolling out parallel
DSL networks.

In all the charts below on fixed broadband retail lines the data refer to 1 January 2007 and 1 January
2008. In some cases only estimates are available or data is from October 2007. The charts below only
include fixed broadband lines.

The following figure shows the total number of fixed broadband access lines for each Member State and
Switzerland , provided by both incumbents and new entrants, and including all types of fixed broadband
connections.

In January 2007, Switzerland had 2,312,000 broadband lines (active customers). Note that 1,602,000
customers were connected using DSL technology and 710,000 by cable modem. In absolute terms,
the Swiss market is relatively small in size, especially compared to countries such as Italy, France, the
United Kingdom or Germany with over 10 million high-speed lines each.

Figure 96

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only DSL and cable modem services are
taken into account

The following chart presents the number of broadband lines per Member State and for Switzerland in
January 2007 and January 2008.

Figure 97 clearly shows that the number of high-speed lines increased from 2,028,000 in January 2007 to
2,312,000 in January 2008, representing a 14.01% increase. All the European Union member countries
exhibit a positive trend, though to very different extents.
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Figure 97

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only DSL and cable modem services are
taken into account

The following two charts show the breakdown of broadband lines according to the two main types of
technologies. Figure 98 shows the number of DSL lines. Amongst the technologies other than DSL
(Figure 99), cable modem is the most common technology. Other technologies are still marginal, though
some (fibre to the home and WLL) are quickly developing.

Figures 98 and 99 show that growth in broadband connections in Switzerland was as follows:

• + 17.11% for DSL broadband connections (Figure 98);

• + 7.58% for cable modem broadband connections (Figure 99).

For several years now, DSL connections have been enjoying greater success than cable modem con-
nections. Consequently, DSL technology continues to gain ground.

Figure 98

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators
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Figure 99

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only cable modem services are taken into
account

The following charts provide information on the national broadband markets according to the technology
used and the type of operator. Figure 100 shows that DSL is the predominant technology in the EU.
On average, 79.9% of the EU broadband lines use DSL technologies, while in six countries DSL lines
represent less than 50% of the overall market.

With a market share of 69.3%, the dominant broadband access technology in Switzerland is DSL. From
a relatively equal split between cable modem and DSL in July 2003, growth in the broadband market
has seen a constant change in the market share, with growth rates and customer base lower for cable
modem. Broader coverage and advertising campaigns launched by the many resellers of the Swisscom
wholesale product largely explain this trend.

Figure 100

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only DSL and cable modem services are
taken into account
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With regard to the market share of fixed incumbent operators and new entrants, the following chart indi-
cates that, on average, incumbent operators control 46.3% of broadband lines, which is a half percentage
point less than in January 2007.

The historic operator’s subsidiary has 50.3% of the market for high-speed lines on fixed networks, putting
Switzerland 4 points above the European average (46.3%). Contrary to what has been observed in the
Union countries, the historic operator’s subsidiary has managed to win back some ground since October
2006, when this rate was 45%.

Figure 101

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only DSL and cable modem services are
taken into account

However, differences in the incumbents’ market share depending on whether DSL resale lines are in-
cluded or not are considerable. In Germany, Luxemburg, United Kingdom and Switzerland these differ-
ences are more than 10%, and up to 23%.
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Figure 102

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations

Next chart presents the market share by operator in the DSL retail market. At EU level the fixed incum-
bent operators provide 56.3% of DSL lines. In 11 Member States the incumbent operators sell more than
80% of all DSL retail lines.

In January 2008, the retail subsidiary of the historic operator in Switzerland had a market share of 72.7%,
the other 27.3% of the connections were held by competing operators. In the international comparison,
as a result of the constant growth of the incumbent’s market share (59% in July 2004, 64% in October
2005 and 68% in October 2006), Switzerland has lost its balanced position in terms of market share.

Figure 103

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations

The next series of charts provide further information on the trends observed in Europe in the three seg-
ments analysed previously. As can be seen in Figure 104, new entrants are steadily increasing their
presence in the overall fixed broadband market, with an average 53.7% market share against 53.2%
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a year ago. However, this trend is not uniform and in nine countries, Bulgaria, Spain, France, Ireland,
Malta, the Netherlands, Romania, Finland, the United Kingdom and in Switzerland the fixed incumbent
operator has increased its market share.

In Switzerland, this situation is explained by the substantial growth in absolute terms of the number of
broadband DSL connections (greater than the growth in cable modems). More than half of the connec-
tions are held by the subsidiary of the historic operator.

Figure 104

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only DSL and cable modem services are
taken into account

With regard to the trend in the number of DSL lines sold by incumbent operators in the same period,
there has been, on EU average, almost no change in the period January 2007–January 2008.

Between the two observed periods, the subsidiary of the Swiss historic operator gained 4.3 points of
market share in the DSL access segment. This upward trend puts it in the minority of the European
Union countries in which the historic operator or its subsidiary has managed to reverse the trend and
consolidate its situation.



3.3. Retail broadband access 111

Figure 105

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations

The number of DSL lines has decreased in the overall fixed broadband retail market, representing 79.9%
of all broadband lines against 80.8% in January 2007. However, in a number of countries, Bulgaria, Den-
mark, Greece, France, Italy, Austria, Portugal, Romania, Slovenia and the United Kingdom, the share of
DSL has increased.

In Switzerland too, one can observe a slight increase in the proportion of the number of DSL connec-
tions compared with the total number of activated broadband connections. This is not surprising since
in Switzerland the growth enjoyed by DSL in absolute terms is higher than that of cable modems. In the
observed period the DSL market share increased from 67.4% to 69.3%, though Switzerland is still 10.6
points below the European average.

Figure 106

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only DSL and cable modem services are
taken into account

The following chart shows the penetration rate for fixed broadband lines measured as the total number
of broadband lines divided by the total population. The broadband penetration rate varies significantly
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across Member States ranging from 7.6% in Bulgaria to 35.6% in Denmark.

In January 2008, the broadband access penetration rate in Switzerland was one of the highest in Europe
(30.5%). Only Sweden, the Netherlands, Finland and Denmark had higher rates.

Figure 107

Data for Estonia, France, Lithuania, the Netherlands and Austria as of October 2007
Sources for Switzerland: Telecom operators, OFCOM Switzerland estimations. Note: Leased line, optical fibre, PLC, satellite, WLL, etc. services are not included. Only DSL and cable modem services are
taken into account
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3.4 Price for unbundled local loop
This section illustrates the cost of connection and monthly rental for both full unbundled access (full LLU)
and shared access (SA) to the loop. Monthly rental and connection fees are presented as well as the
total average monthly cost (over three years).

Unless otherwise stated connection fees include the technical expertise to assess the speed that can be
conveyed through and disconnection fees (where applicable). Furthermore, only the price for a single
line is presented here (charges may be different in the case of subsequent access). It is assumed that
the loop is active and it will be used to provide both telephony and DSL services. Unless otherwhise
stated figures exlcude a whole range of additional one-off costs that may exist in some Member States
like, cost of co-location, cost for the cable termination point, cost for installation at the end-user premises,
etc.

Data is not always comparable with that of the previous reports, due to changes in methodology occured
in some countries.

3.4.1 Monthly average total cost
The following charts illustrate the monthly total cost for the full LLU and shared access (connection and
monthly fees) based on the assumption that the loop is used for three years. EU average since 2005 is
also shown.

In October 2007, the average monthly cost of an unbundled line was 20.40 Euros, placing Switzerland
well above the European average (11.28 Euros). Since unbundling of the local loop only entered into
force on 1 April of the same year, it is impossible to measure developments over the past three years.
However, as has happened in the European Union countries, there is strong pressure on the cost of
unbundling, which has already resulted in a considerable reduction to which Swisscom agreed of its own
accord in March 2008. Moreover, several operators have requested the Communications Commission
(ComCom) to take a decision on the prices charged for unbundling. At present, the authorities are look-
ing into the matter and in particular are verifying whether the prices are in fact cost-based.

Figure 108

(a) (b)

Figures for 2005 do not include Bulgaria and Romania
Sources for Switzerland: Telecom operators

At an average cost of 20.40 Euros per month, Switzerland is clearly the most expensive country in terms
of unbundling. In the European Union countries, this cost varies between 7.92 Euros (Estonia) and 17.21
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Euros (Ireland).

Figure 109

Sources for Switzerland: Telecom operators

Figure 110

3.4.2 Connection and monthly rental for full unbundled local loop
The one-off price which alternative operators had to pay to Swisscom for transferring the line (an active
line) was 58.1 Euros in October 2007. i.e. 4.9 Euros below the average in the European Union. Among
Switzerland’s neighbours, this price varied between 14.0 Euros (Netherlands) and 143.3 Euros (United
Kingdom).
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Figure 111

Belgium: The tariff includes the visit at the customer’s premises. A tariff without this cost (Euro 25.44) is not available in practice
Bulgaria: The cost of the test to assess the speed is not included. This price is not in compliance with the NRA’s decision of July 2006 (Euro 31.70)
Denmark: Price applied from 30 June to 1 October 2007
Germany: Price without installation at the customer’s premise, fee for cancellation between 5.21 Euros and 20.93 Euros
Malta: Disconnection cost: Lm 14.40
Portugal: The test for assess the speed is not requested
Sources for Switzerland: Telecom operators

In October 2007 themonthly price for leasing an unbundled line in Switzerland was 18.79 Euros, or nearly
double the European average. At that time the price in the European Union countries was between 6.33
Euros (Estonia) and 15.68 Euros (Ireland).

Figure 112

Bulgaria: Prices are according to agreements currently in place. This price is not in compliance with the NRA’s decision of July 2006 (Euro 10.19)
Denmark: The data reported as valid from the 1st of October 2007 are from 30th of June 2007
Malta: Co-location costs are excluded
Poland: The cost of disconnection fees is calculated according to the individual cost estimate
Sources for Switzerland: Telecom operators
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3.4.3 Connection fees and monthly rental for shared access

Figure 113

Belgium: This cost includes a deactivation cost of 23.12 Euros
Bulgaria: The cost of the test to assess the speed is not included
Denmark: The data reported as valid from the 1st of October 2007 are from 30th of June 2007
Hungary: Cost of co-location excluded
Malta: The splitter must be provided by the alternative operator
Portugal: The splitter is not provided by the incumbent. The test for assess the speed is not requested
Poland: The cost for the splitter is calculated according to the individual cost estimate

Figure 114

Bulgaria: Prices applied to the agreements currently in place. This price is not in compliance with the NRA’s decision of July 2006 (Euro 4.57)
Denmark: The data reported as valid from the 1st of October 2007 are from 30th of June 2007
Portugal: The splitter is not provided by the incumbent



Chapter 4

Exchange rates and population

4.1 Exchange rates used (except retail tariffs)

Euro
Belgium 1.0000
Bulgaria 1.9558
Czech Republic 27.5380
Denmark 7.4549
Germany 1.0000
Estonia 15.6466
Greece 1.0000
Spain 1.0000
France 1.0000
Ireland 1.0000
Italy 1.0000
Cyprus 0.5842
Latvia 0.7040
Lithuania 3.4528
Luxembourg 1.0000
Hungary 251.4200
Malta 0.4293
Netherlands 1.0000
Austria 1.0000
Poland 3.7700
Portugal 1.0000
Romania 3.3565
Slovenia 239.6400
Slovakia 33.9230
Finland 1.0000
Sweden 9.1940
UK 0.6974
Switzerland 1.6497

Exchange rate as of 1st October 07 (www.ecb.eu), Slovenia joined the Euro the 1st of January 2007
Source for Switzerland: Teligen of 1.08.2007

file:www.ecb.eu
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4.2 Exchange rates used for retail tariffs

Euro
Belgium 1.0000
Bulgaria 0.50695
Czech Republic 0.03600
Denmark 0.13434
Germany 1.0000
Estonia 0.06390
Greece 1.0000
Spain 1.0000
France 1.0000
Ireland 1.0000
Italy 1.0000
Cyprus 1.70853
Latvia 1.40825
Lithuania 0.28962
Luxembourg 1.0000
Hungary 0.00387
Malta 2.30097
Netherlands 1.0000
Austria 1.0000
Poland 0.25950
Portugal 1.0000
Romania 0.30358
Slovenia 1.0000
Slovakia 0.02959
Finland 1.0000
Sweden 0.10674
UK 1.47189
Japan 0.00628
USA 0.73099
Switzerland 0.606189

Exchange rate on the mobile tariff - section 4, public voice telephony tariffs - section 9 and leased line tariffs - section 10.
Source for Switzerland: Teligen of 1.08.2007
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4.3 Population

2006 2007
BE 10 511 400 10 511 382
BG 7 679 290
CZ 10 251 100 10 287 189
DK 5 427 500 5 447 084
DE 82 455 800 82 310 995
EE 1 344 700 1 342 409
EL 11 122 900 11 170 957
ES 43 758 300 44 474 631
FR 62 886 200 63 392 140
IE 4 209 000 4 209 019
IT 58 751 700 59 131 287
CY 766 400 778 537
LV 2 294 600 2 281 305
LT 3 403 300 3 384 879
LU 459 500 459 500
HU 10 076 600 10 064 000
MT 404 400 406 020
NL 16 335 500 16 357 992
AT 8 265 900 8 298 923
PL 38 157 100 38 125 479
PT 10 569 600 10 599 095
RO 21 565 119
SI 2 003 400 2 010 377
SK 5 389 200 5 393 637
FI 5 255 600 5 276 955
SE 9 047 800 9 113 257
UK 60 416 200 60 798 438
EU 463 563 700a 494 869 896
CH 7 508 700 7 591 400

aPopulation of Bulgaria and Romania is not taken into account for 2006 purposes, as the official date of their adhesion to EU
was 1 January 2007).

Source: Eurostat web site as of 1.10.2007
Source for Switzerland: Swiss Federal Statistical Office
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4.4 Population broadband data (section 6)

2006 Broadband data 2007 Broadband data
BE 10 511 400 10 584 534
BG 7 718 750 7 679 290
CZ 10 251 100 10 287 189
DK 5 427 500 5 447 084
DE 82 455 800 82 314 906
EE 1 344 700 1 342 409
EL 11 122 900 11 171 740
ES 43 758 300 44 474 631
FR 62 886 200 63 392 140
IE 4 209 000 4 314 634
IT 58 751 700 59 131 287
CY 766 400 778 684
LV 2 294 600 2 281 305
LT 3 403 300 3 384 879
LU 459 500 476 187
HU 10 076 600 10 066 158
MT 404 400 407 810
NL 16 335 500 16 357 992
AT 8 265 900 8 298 923
PL 38 157 100 38 125 479
PT 10 569 600 10 599 095
RO 21 610 213 21 565 119
SI 2 003 400 2 010 377
SK 5 389 200 5 393 637
FI 5 255 600 5 276 955
SE 9 047 800 9 113 257
UK 60 416 200 60 852 828
EU 492 892 663 495 128 529
CH 7 508 700 7 591 400

Source: Eurostat web site as of 1.10.2007
Source for Switzerland: Swiss Federal Statistical Office



Chapter 5

OECD telecommunications basket
definitions

5.1 Composite national – international basket
1. This basket is based on a combination of the national and international baskets. The international

basket is scaled using a fixed number of international calls.

2. Business basket results exclude VAT. Residential basket results include VAT.

3. The number of calls to fixed line phones (i.e. excluding calls to mobile phones) is defined as:

Number of national fixed line calls Calls per year
Business basket 3600
Residential basket 1200

4. The international portion of the basket shall have a number of calls equal to 6% of the national fixed
line calls, in addition to the calls defined in the national portion of the basket.

International calls per year
Business basket 216
Residential basket 72

5. Calls to mobile phones are added to the basket. The number of calls shall be 10% of the number
of national fixed line calls, in addition to the fixed line calls.

Calls to mobile phones Calls per year Call duration
Business basket 360 2
Residential basket 120 2

6. A weighted distribution over six time and day points is used. Call charges relevant at each of these
time and day points shall be used.

Day/Time We 11:00 We 15:00 We 20:00 We 03:00 Sa 11:00 Su 15:00
Bus 45.4 40.6 7 0.8 5.7 0.5
Res 14.3 22.1 31.6 3 13 16

Bus = Business basket, Res = Residential basket. All weights in percent of total number of fixed line calls. We = Weekdays, Sa = Saturdays, Su = Sundays.

7. Call duration will vary with distance and time of day. The charge for each call shall reflect the actual
charge for the duration in question, as defined by the tariff. Call setup and minimum charges shall
be included.

Day/Time Weekday daytime Weekday evenings, nights and weekends
Distance 3-12 Km 17-40 Km 75-490 Km 3-12 Km 17-40 Km 75-490 Km
Bus 3.5 3.5 3.5 3.5 3.5 3.5
Res 2.5 3.5 3.5 3.5 6 7

Bus = Business basket, Res = Residential basket. Duration in minutes per call.
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5.2 New OECD baskets for PSTN 2006
1. Number of calls per year

Number of calls per year National calls Calls to mobile International calls Total calls
Residential Low 456 114 30 600
Residential Medium 900 276 24 1200
Residential High 1560 744 96 2400
Business SOHO 1206 522 72 1800
Business SME 2016 560 224 2800

The SME basket shall also reflect 30 lines and users.

2. Distribution over time

Fixed calls distribution over time WD 11.00 WD 15.00 WD 20.00 WD 3.00 SA 11.00 SU 15.00
Residential Low 30.2% 28.1% 23.6% 0.9% 8.2% 9.0%
Residential Medium 27.5% 28.0% 23.0% 2.0% 8.0% 11.5%
Residential High 30.0% 30.4% 20.0% 0.6% 8.5% 10.5%
Business SOHO 39.5% 39.3% 7.5% 3.6% 5.5% 4.6%
Business SME 40.2% 40.5% 6.5% 3.4% 4.7% 4.7%
Mobile calls distribution over time WD 11.00 WD 15.00 WD 20.00 WD 3.00 SA 11.00 SU 15.00
Residential Low 28.6% 28.6% 20.5% 0.6% 10.1% 11.6%
Residential Medium 29.1% 30.5% 20.5% 0.7% 8.5% 10.7%
Residential High 30.0% 30.4% 20.0% 0.6% 8.5% 10.5%
Business SOHO 39.5% 39.5% 4.5% 0.3% 9.0% 7.2%
Business SME 44.0% 42.0% 1.2% 0.1% 6.3% 6.4%

3. Distribution over distance (km)

Fixed calls distribution 3 7 12 17 22 27 40 75 110 135 175 250 350 490
over distance
Residential Low 62.0% 14.5% 5.2% 3.1% 1.6% 2.1% 2.1% 2.1% 1.2% 1.0% 0.8% 0.8% 0.6% 2.9%
Residential Medium 56.7% 13.3% 4.7% 2.8% 1.4% 3.2% 3.2% 3.2% 1.9% 1.6% 1.3% 1.3% 1.0% 4.4%
Residential High 63.0% 14.7% 5.2% 3.1% 1.6% 1.9% 1.9% 1.9% 1.1% 0.9% 0.7% 0.7% 0.6% 2.7%
Business SOHO 55.5% 13.0% 4.6% 2.9% 1.5% 3.3% 3.3% 3.3% 2.0% 1.7% 1.4% 1.4% 1.1% 5.0%
Business SME 57.2% 13.4% 4.9% 3.0% 1.5% 3.0% 3.0% 3.0% 1.8% 1.5% 1.2% 1.2% 0.9% 4.4%

4. Call durations in minutes

Calls durations 3-22km WD 11.00 WD 15.00 WD 20.00 WD 3.00 SA 11.00 SU 15.00
Residential Low 3.7 3.7 4.7 4.7 4.5 4.5
Residential Medium 3.7 3.7 4.7 4.7 4.5 4.5
Residential High 3.7 3.7 4.7 4.7 4.5 4.5
Business SOHO 1.9 1.9 2.1 2.1 2.3 2.3
Business SME 1.9 1.9 2.1 2.1 2.3 2.3
Calls durations >22km WD 11.00 WD 15.00 WD 20.00 WD 3.00 SA 11.00 SU 15.00
Residential Low 4.4 4.4 7.0 7.0 6.6 6.6
Residential Medium 4.4 4.4 7.0 7.0 6.6 6.6
Residential High 4.4 4.4 7.0 7.0 6.6 6.6
Business SOHO 2.2 2.2 3.0 3.0 3.1 3.1
Business SME 2.2 2.2 3.0 3.0 3.1 3.1
Calls durations to mobile WD 11.00 WD 15.00 WD 20.00 WD 3.00 SA 11.00 SU 15.00
Residential Low 1.8 1.8 2.1 2.1 1.9 1.9
Residential Medium 1.8 1.8 2.1 2.1 1.9 1.9
Residential High 1.8 1.8 2.1 2.1 1.9 1.9
Business SOHO 1.6 1.6 1.7 1.7 1.7 1.7
Business SME 1.6 1.6 1.7 1.7 1.7 1.7

5. International calls

Distribution Call duration (minutes)
Peak Off-Peak Peak Off-Peak

Residential Low 33.0% 67.0% 5.5 7.2
Residential Medium 33.0% 67.0% 5.5 7.2
Residential High 33.0% 67.0% 5.5 7.2
Business SOHO 80.0% 20.0% 2.9 3.9
Business SME 80.0% 20.0% 2.9 3.9
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5.3 International PSTN basket
1. The international PSTN basket, when used separately, shall reflect the cost of a single call, calcu-

lated according to the weighting method described below. No fixed charges are included.

2. Business basket results exclude VAT. Residential basket results include VAT.

3. Call charges for calls to all other OECD Member States shall be used. Peak and off-peak time call
charges are used, defined as the highest (most expensive) charge and the lowest (least expensive)
charge.

4. Call cost is based on average per minute charge. Call setup charges and/or different charges for
first and additional minutes are included.

5. The charges to different destinations are weighted according to the ITU call volume statistics. An
average over the latest 5 years of available traffic statistics is used. As there may be gaps in the
ITU statistics for certain destinations from some countries, calls on such routes are excluded from
the calculation.

6. Call charges are weighted between peak and off-peak:

Peak time Off-peak time
Business basket 75.0% 25.0%
Residential basket 25.0% 75.0%

7. Call duration differ between peak and off-peak time:

Peak time Off-peak time
Business basket 3 minutes 5 minutes
Residential basket 3 minutes 5 minutes

5.4 New OECD mobile baskets
1. The basket structure remains the same as with the previous (2002) version of the baskets. All

baskets will include:

• Registration or installation charges with 1/3 of the charges, i.e. distributed over 3 years ;
• Monthly rental charges, and any option charges that may apply to the package, or package
combination;

• Usage charges for voice calls and SMS and MMS message, as defined by the usage profile.

2. The three new baskets are:

• Low user basket. The usage level of this basket is low, with a call volume less than half of that
in the Medium user basket ;

• Medium user basket. This basket will have 65 outgoing calls per month ;
• High user basket. The usage level is about twice the Medium user basket.

3. The usage profiles will also include a number of SMS and MMSmessages per month. The number
of MMS is low, reflecting a new service with still little use.

4. Call and message volumes for each basket are:

Outgoing calls /month SMS per month MMS per month
Low user 30 33 0.67
Medium user 65 50 0.67
High user 140 55 1
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5. There is little difference between the average pre-paid usage and the low user post-paid usage.
The low user basket can therefore be used for both pre- and post-paid tariffs, allowing a simple
comparison also between the two types.

6. Only national calls are included in the profiles, with 5 different destinations:

• Local area fixed line calls. This is used to accommodate the tariffs that have separate charges
for the local area. When such charges are not available, this proportion of calls is included in
the National ;

• National fixed line calls. This covers all fixed line calls outside the local area, except in cases
as noted above ;

• Same network mobile calls (On-net). This includes all calls made to mobiles in the same
mobile network as the caller ;

• Other network mobile calls (Off-net). This includes calls to all other mobile networks in the
caller’s country. When the charges are different depending on destination network, the mar-
ket shares based on subscriber numbers are used for weighting the charges. Up to 3 other
networks will be considered in each country;

• Voicemail calls. This reflects calls made to retrieve voicemail messages from the on-net voice-
mail service.

7. Distributions per destination for each basket are:

% of total Fixed Local Fixed National On-net Off-net Voicemail
number of calls mobile mobile
Low user 15.0% 7.0% 48.0% 22.0% 8.0%
Medium user 14.0% 7.0% 48.0% 24.0% 7.0%
High user 13.0% 7.0% 47.0% 26.0% 7.0%

8. As there is little evidence on the split between local and national fixed line calls, the assumption
has been used that the ratio would be 2:1 for local:national, i.e. 67% local and 33% national. This
assumption is taken from the averages in fixed baskets, and the scarce information received.

9. Instead of splitting time and day into distinct times and days the following approach will be used:

• Peak time calls at weekdays, most expensive time during daytime ;
• Off-peak time calls at weekdays, cheapest time before midnight ;
• Weekend time calls, at daytime Sundays.

10. Distributions over time and day for each basket are:

% of total number ToD Peak ToD Off-peak ToD Weekend
of calls
Low user 48.0% 25.0% 27.0%
Medium user 50.0% 24.0% 26.0%
High user 60.0% 19.0% 21.0%

11. There will be 4 separate call durations:

• Local and national fixed line calls ;
• Same network mobile calls (On-net);
• Other network mobile calls (Off-net);
• Voicemail calls.
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12. Call durations for each basket are:

Minutes per Duration Fixed Dur Mobile Dur Mobile Dur
call National On-net Off-net Voicemail
Low user 1.5 1.6 1.4 0.8
Medium user 1.8 1.9 1.7 0.8
High user 1.7 1.9 1.8 0.8

13. Any call allowance value included in the monthly rental will be deducted from the usage value once
the basket is calculated. The deduction cannot be larger than the actual usage value, i.e. negative
usage is not allowed. No transfer of unused value to next month is taken into account.

14. Any inclusive minutes will be deducted from the basket usage before starting the calculation of
usage cost. The inclusive minutes are assumed to be used up with the same calling pattern that is
described in the basket, i.e. the same peak/off-peak ratio and the same distribution across desti-
nations. Where the inclusive minutes are clearly limited to specific destinations or times of day this
will be taken into account. No transfer of unused minutes is taken into account.

15. Any inclusive SMS and MMS-messages will be deducted from the basket before starting the cal-
culation of the SMS and MMS message cost, up to the number of messages in the basket.

16. For each of the operators covered a set of packages shall be included so that the cheapest pack-
age offered by that operator can be calculated for each of the 3 baskets.

17. Multiple operators in each country shall be included, with at least the two operators with highest
number of subscribers in each country. The operators included shall have a total market share of
at least 50% based on subscriber numbers.

18. Basket results are calculated for a period of one year.
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